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Summary 

This report presents the results of the third national survey of financial knowledge levels of adult New 

Zealanders.  The Commission for Financial Literacy and Retirement Income, with the support of ANZ, 

commissioned Colmar Brunton to carry out the survey in 2013 as a follow-up to the 2009 and 2005 surveys. 

This year the survey scope was expanded, to encompass financial behaviour as well as financial knowledge. 

Key objectives of the 2013 survey are: 

Á to identify areas of low financial literacy (either by topic or population) and therefore assist educators to 
improve financial literacy in those areas 

Á to identify sources/channels of financial education used by New Zealanders 

Á to assist the financial services industry to identify where products or services are misunderstood or 
confusing to consumers and thus be able to improve design or communication 

Á to measure changes in financial knowledge levels since 2009 in order to adapt education programmes and 
the design or communication related to financial products and services 

Á to make comparisons with financial knowledge surveys carried out in other countries 

Á to explore links between financial knowledge and financial behaviour 

Á to assist the Commission in identifying areas of further research. 

Research method 

A fully national survey of 852 people aged 18+ was carried out between 9 February and 31 March 2013.  All 

interviews were conducted face-to-face.  The average interview length was 61 minutes and the response rate 

was 59%.  To reflect population characteristics, the data have been weighted by age, gender and household 

size.  All research which surveys a proportion of the wider population is subject to a degree of sampling error.  

The maximum sampling error for the overall results for 2013 is +/- 3.4% at the 95% level of confidence level.  

Further details on the methodology used to conduct this research can be found in Appendix A. 

Survey context: 2009 to 2013 

When interpreting survey results it is important to consider the wider survey context and the events and 

circumstances in the period leading up to the survey. Financial knowledge and behaviour is subject to a range 

of influences, many of which are external to the sector itself. Some of the following events and circumstances 

Ƴŀȅ ƘŀǾŜ ƛƴŦƭǳŜƴŎŜŘ bŜǿ ½ŜŀƭŀƴŘŜǊΩǎ ŦƛƴŀƴŎƛŀƭ ƪƴƻǿƭŜŘƎŜΣ ōŜƘŀǾƛour and attitudes in 2013: 

Á Uptake of KiwiSaver has increased markedly since 2009. Linked to this, more New Zealanders may have 
had some sort of interaction with banks or other financial institutions about saving and investing. There 
may also be a greater amount of accessible information in the marketplace about saving and investing. 

Á New Zealand finance company closures and overseas bank failures were widely reported in the media 
following the Global Financial Crisis (GFC). These circumstances may have contributed to an erosion of 
public trust and confidence in the finance sector and increased scepticism of investment opportunities. 
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Á The 2010 and 2011 Canterbury earthquakes had a dramatic impact on the lives of many New Zealanders.  
Issues experienced with earthquake-related insurance claims have been reported widely in the 
mainstream media, including intense coverage towards the end of the fieldwork period of the security 
breaches at the Earthquake Commission.

1
   Additionally, the earthquake has led the government to call for 

a national campaign to seismically test all non-residential and multi-unit, multi-storey residential buildings.  
This plan, and its implications for building owners, was proposed during the fieldwork period.

2
  Media 

coverage of the increases in the estimated cost of the rebuild has been ongoing. Most recently, the Prime 
Minister commented that around $13 billion of taxation is going directly into Christchurch.

3
  

Á There were five quarters of economic recession in New Zealand, from December 2007 to March 2009.  

Á The New Zealand Government has maintained tight control over public spending, with the intention of 
returning to an annual operating surplus by 2015. 

Á High unemployment has left many New Zealanders concerned about their job security. During the 
September 2012 quarter unemployment in New Zealand increased to 7.3 percent; the highest level since 
the March 1999 quarter.

4
  At the time the research was conducted, March 2013, the latest publically 

available employment figures were from the December quarter.  These showed a decrease in 
unemployment, to 6.9 percent.

5
  During the fieldwork period unemployment fell again, to 6.2 percent.

6
  

However the unemployment rate continues to be high compared to pre-GFC figures.
7
 

Á {ǘŀǘƛǎǘƛŎǎ bŜǿ ½ŜŀƭŀƴŘΩǎ Household Economic Survey (for the year ended June 2011) showed that, over 
the two years since June 2009, total housing costs as a proportion of total regular household income 
increased from 15.1 percent to 16.0 percent, the proportion of households spending 30 percent or more 
of their income on housing costs increased from 19.5 percent to 21.8 percent, average weekly 
expenditure on rent increased 6.6 percent, and average weekly expenditure on property rates increased 
9.3 percent. During this time household regular income remained relatively unchanged.

8
 

Á Due to the above circumstances, we believe it is likely that there has been more general public 
conversation about money and finances (than in the past) among everyday New Zealanders, as well as a 
greater focus over the last three years on financial issues by mainstream media. 

  

                                                                 

1 EQC accidentally releases claimants' private info http://www.nzherald.co.nz/nz/news/article.cfm?c_id=1&objectid=10872950 

2 Shock in store for building owners with at-risk assets http://www.nzherald.co.nz/nz/news/article.cfm?c_id=1&objectid=10868959 

3 John Key (27 March 2013). Video: Rebuilding Christchurch. http://www.beehive.govt.nz/feature/video-rebuilding-christchurch 

4 {ŜŜ {ǘŀǘƛǎǘƛŎǎ bŜǿ ½ŜŀƭŀƴŘΩǎ IƻǳǎŜƘƻƭŘ [ŀōƻǳǊ CƻǊŎŜ {ǳǊǾŜȅΥ {ŜǇǘŜƳōŜǊ нлмн ǉǳŀǊǘŜǊΦ wŜƭŜŀǎŜŘ у bƻǾŜƳōŜǊ нлмнΣ  
http://www.stats.govt.nz/browse_for_stats/income-and-
work/employment_and_unemployment/HouseholdLabourForceSurvey_HOTPSep12qtr.aspx  

5 {ŜŜ {ǘŀǘƛǎǘƛŎǎ bŜǿ ½ŜŀƭŀƴŘΩǎ IƻǳǎŜƘƻƭŘ [ŀōƻǳǊ CƻǊŎŜ {ǳǊvey: December 2012 quarter.  Released 7 February 2013, 
http://www.stats.govt.nz/browse_for_stats/income-and-
work/employment_and_unemployment/HouseholdLabourForceSurvey_HOTPDec12qtr.aspx 

6 {ŜŜ {ǘŀǘƛǎǘƛŎǎ bŜǿ ½ŜŀƭŀƴŘΩǎ IƻǳǎŜƘƻƭŘ [ŀōƻǳǊ CƻǊŎŜ {ǳǊǾŜȅΥ aŀǊŎƘ нлмо ǉǳŀǊǘŜǊΦ  wŜƭŜŀǎŜŘ ф aŀȅ нлмоΣ 
http://www.stats.govt.nz/browse_for_stats/income-and-
work/employment_and_unemployment/HouseholdLabourForceSurvey_HOTPMar13qtr.aspx 

7 See page 9 of the report available at the link above. 

8 {ŜŜ {ǘŀǘƛǎǘƛŎǎ bŜǿ ½ŜŀƭŀƴŘΩǎ IƻǳǎŜƘƻƭŘ 9ŎƻƴƻƳƛŎ {ǳǊǾŜȅ όŦƻǊ ǘƘŜ ȅŜŀǊ ŜƴŘŜŘ WǳƴŜ нлммύ 
http://www.stats.govt.nz/browse_for_stats/people_and_communities/Households/HouseholdEconomicSurvey_HOTPYeJun11.aspx  

http://www.nzherald.co.nz/nz/news/article.cfm?c_id=1&objectid=10872950
http://www.nzherald.co.nz/nz/news/article.cfm?c_id=1&objectid=10868959
http://www.beehive.govt.nz/feature/video-rebuilding-christchurch
http://www.stats.govt.nz/browse_for_stats/income-and-work/employment_and_unemployment/HouseholdLabourForceSurvey_HOTPSep12qtr.aspx
http://www.stats.govt.nz/browse_for_stats/income-and-work/employment_and_unemployment/HouseholdLabourForceSurvey_HOTPSep12qtr.aspx
http://www.stats.govt.nz/browse_for_stats/income-and-work/employment_and_unemployment/HouseholdLabourForceSurvey_HOTPDec12qtr.aspx
http://www.stats.govt.nz/browse_for_stats/income-and-work/employment_and_unemployment/HouseholdLabourForceSurvey_HOTPDec12qtr.aspx
http://www.stats.govt.nz/browse_for_stats/income-and-work/employment_and_unemployment/HouseholdLabourForceSurvey_HOTPMar13qtr.aspx
http://www.stats.govt.nz/browse_for_stats/income-and-work/employment_and_unemployment/HouseholdLabourForceSurvey_HOTPMar13qtr.aspx
http://www.stats.govt.nz/browse_for_stats/people_and_communities/Households/HouseholdEconomicSurvey_HOTPYeJun11.aspx
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Key point summary: Financial knowledge 

This report is the third in a series measuring financial knowledge and behaviour among New Zealanders.  The 

research is building a picture of change over time, but it should be borne in mind that the study is relatively 

new and it is not yet completely clear which changes are part of a trend, and which reflect short-lived 

fluctuations due to market conditions and/or media coverage of financial issues.  As the research progresses a 

longer-term picture of findings will emerge. 

At the overall level financial knowledge has not changed since 2009 

9ŀŎƘ ǎǳǊǾŜȅ ǊŜǎǇƻƴŘŜƴǘ ǿŀǎ ŀǎǎƛƎƴŜŘ ŀ ΨƪƴƻǿƭŜŘƎŜ ǎŎƻǊŜΩ ōŀǎŜŘ ƻƴ ǘƘŜƛǊ ŀƴǎǿŜǊǎ ǘƻ ǘƘŜ ƪƴƻǿƭŜŘƎŜ ǉǳŜǎǘƛƻƴǎ 

asked in the survey. The total knowledge score can range from 0 (low knowledge) to 58.5 (high knowledge). At 

the overall ƪƴƻǿƭŜŘƎŜ ƭŜǾŜƭΣ bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ ŦƛƴŀƴŎƛŀƭ ƪƴƻǿƭŜŘƎŜ ƛƴ нлмо ƛǎ ŎƻƴǎƛǎǘŜƴǘ ǿƛǘƘ нллфΣ ŀƭǘƘƻǳƎƘ ƛǘ 

remains statistically higher than when financial knowledge was first recorded in 2005.  

 

In 2005 the population was divided into three equally-sized knowledge groups based on the constructed 

ŦƛƴŀƴŎƛŀƭ ƪƴƻǿƭŜŘƎŜ ǎŎƻǊŜΦ  ¢ƘŜǎŜ ƎǊƻǳǇǎ ŀǊŜ ŎŀƭƭŜŘ Ψ[ƻǿ ƪƴƻǿƭŜŘƎŜΩΣ ΨaŜŘƛǳƳ ƪƴƻǿƭŜŘƎŜΩ ŀƴŘ ΨIƛƎƘ 

ƪƴƻǿƭŜŘƎŜΩΦ ¢ƘŜǎŜ ƎǊƻǳǇǎ ǿŜǊŜ ǊŜǇƭƛŎŀǘŜŘ ƛƴ ŜŀŎƘ ƻŦ ǘƘŜ ǎǳōǎŜǉǳŜƴǘ ǎǳǊǾŜȅǎΦ  The Medium knowledge group 

is significantly larger this year than it was in 2009, up from 26% to 32%.
9
 This increase is associated with small 

(non-significant) decreases in both the High and Low knowledge groups. These results suggest to us that, 

although at the overall level financial knowledge in 2013 is not statistically different from 2009, there have 

been some significant shifts when it comes to specific facets of financial knowledge. 

                                                                 

9 Throughout this report a green arrow or figure is used to indicate a result that is significantly higher than another at the 95% confidence 
level.  A red arrow or figure is used to indicate a result that is significantly lower than another at the 95% confidence level. 

OVERALL FINANCIAL KNOWLEDGE

Score ranges from 0 (low) to 58.5 (high)

Base: All respondents
(n 2005=856, 2009=850, 2013=852)

At the overall level, financial knowledge remains ôstatistically equivalentõ to 2009.

AVERAGE SCORE 

2009

39.67 40.67 40.72

20132005
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However there have been some significant changes in specific aspects of 

financial knowledge since the 2009 survey 

The small changes in the size of each knowledge group have been driven by significant changes in the 

proportions of people correctly answering thirteen of the knowledge questions included in the survey: there 

have been improvements for seven of the questions and reductions for six.  

Budgeting: There has been a significant improvement in the level of knowledge of what a budget is ς with 85% 

of New Zealanders now identifying the correct definition of a budget. This increase has been driven in large 

part by a significant increase in understanding among young people, aged 18 to 24 years (up 16 percentage 

points to 84%). 

New Zealand superannuation: There has been a significant improvement in the proportion of New Zealanders 

who know the amount of NZ Super, with over four-in-ten (43%) able to identify the correct amount from a list 

of options.  Knowledge of the amount of NZ Super has increased significantly for many groups of New 

Zealanders, including both the Medium and High knowledge groups. 

Considerations for retirement: When thinking about saving for retirement, over eight-in-ten (83%) New 

Zealanders identify the kind of lifestyle people want for their retirement as a key consideration, significantly 

more than in 2009 (up from 75%). This increase is particularly strong among young New Zealanders and those 

in the Low knowledge group, which may signify that KiwiSaver is having the desired effect of encouraging New 

Zealanders to think about retirement. However there has been a decrease in the proportion of New 

Zealanders that say people should consider the possible length of retirement (down from 24% to 20% this 

year). 

The Medium knowledge group is larger in 2013.

This is associated with small (non-significant) 

decreases in both the Low and High knowledge 

groups.

FINANCIAL KNOWLEDGE SHIFTS

Although the overall score remains the same, there have been some 

financial knowledge shifts upward and downward since 2009.

Base: All respondents
(n 2005=856, 2009=850, 2013=852)
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Money management: There have been falls in both the ability to make forward calculations (how long to save 

an additional amount) and backward calculations (how much has already been saved) from a bank statement.  

These falls have occurred across a broad range of demographic groups. It is possible these changes relate to 

decreasing familiarity with bank statements rather than a worsening of numerical ability. With the uptake of 

Internet banking, a proportion of New Zealanders are likely to have opted out of receiving regular bank 

statements.  All those who took part in the research were shown the example bank statement provided below: 

 

CHANGES IN FINANCIAL KNOWLEDGE

Knowledge of  the following has changed since 2009:

Base: For each result
(2009=850, 2013=852)

Budgeting ïable 

to identify the 

correct definition 

of a budget

Is able to correctly 

identify the 

amount someone 

receives for NZ 

Super

+4 +12

85% 43%

%
 c

o
rr

e
c
t

In
c
re

a
s
e

States that when 

planning for 

retirement, itôs 

important to 

consider retirement 

spending/

lifestyle

+8

83%

States that when 

planning for 

retirement itôs 

important to consider 

the length of 

retirement

20%

-4

%
 c

o
rr

e
c
t

D
e
c
re

a
s
e

Budgeting NZ Super Considerations for retirement
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Variable rate home loans: Understanding of variable or floating rate home loan repayments has improved 

since 2009, reversing the decline reported previously.  Half of New Zealanders (51%) are now aware that a 

variable or floating rate home loan can be repaid in part or in full at any time without penalty.  Floating rate 

home loans are available at historically low rates of interest and their uptake has increased markedly as a 

result.  In addition to their increased prevalence in the market, the intense competition between banks in 

attracting mortgage customers may have played a part in raising knowledge of different types of mortgages. 

Managing risk: Understanding of the entitlement to shared property when a couple separates has increased 

significantly since 2009.  Over eight-in-ten New Zealanders (82%) can now identify the correct response to the 

scenario presented. 

Minimising interest on home loans: Fewer New Zealanders appear to know that if they use their credit card to 

make some of their home loan payments and only pay their card off every six months they will not minimise 

their home loan interest (down four points to 79%).  Knowledge in this area has fallen for a range of 

demographic groups, including those in the High knowledge group and those who have a mortgage. However 

those with a mortgage are more likely than those without to understand that using a credit card to make 

mortgage repayments will not minimise interest in this scenario.  They are also more likely to correctly identify 

other ways to minimise mortgage interest. 

Compound interest: Compound interest continues to be one of the worst understood elements of financial 

knowledge.  Just 32% of New Zealanders understand the impact of compound interest on a savings account, 

with knowledge having fallen across a range of groups, including those in the High financial knowledge 

group.
10

 

 

                                                                 

10 Since 2005 this study has measured knowledge of compound interest by asking a series of three questions about two people who have 
been saving money over differing periods of time (see Q28a to Q28c, Appendix B). The OECD/INFE questions reported later in this 
summary measure knowledge of compound interest differently (see Q33d and Q33e, Appendix B) however both results suggest that 
knowledge of the concept is fairly low; large proportions of New Zealanders do not answer the compound interest questions correctly. 

CHANGES IN FINANCIAL KNOWLEDGE

Knowledge of  the following has changed since 2009:

Base: For each result
(2009=850, 2013=852)

Maths and standard 

literacy in relation to bank 

statements ïcan calculate 

the time taken to save 

$10,000 (Q2d)

Financial records ï

can calculate the 

amount saved on a 

bank statement

65% 73%

-9 -7

%
 c

o
rr

e
c
t

D
e
c
re

a
s
e

Money management
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Financial advice and investing:  Trust in financial institutions has continued to weaken, possibly due to New 

Zealand finance company closures and overseas bank failures that were widely reported in the media 

following the GFC. While over three quarters of New Zealanders (77%) know that an investment from a well-

known, reputable financial organisation is not likely to be a scam, this is a significantly lower proportion than in 

2009.  

 

Lower trust in the finance sector may have heightened awareness of the rules and regulations surrounding 

financial advice in New Zealand. There has been a significant improvement in the proportion of New 

CHANGES IN FINANCIAL KNOWLEDGE

Knowledge of  the following has changed since 2009:

Base: For each result
(2009=850, 2013=852)

Understands that a 

person will not 

minimise interest by 

putting mortgage 

payments on a credit 

card and paying it off 

every six months 

Understands 

impact of 

compound 

interest on 

savings account

79% 32%

-4 -5

%
 c

o
rr

e
c
t

D
e
c
re

a
s
e

Knows that 

someone can 

repay variable or 

floating rate home 

loans in full or in 

part without 

penalty

+5

51%

%
 c

o
rr

e
c
t

In
c
re

a
s
e

Knows that

both people in a 

defacto relationship 

are entitled to a 

share of their house 

if they separate

+4

82%

Variable rate 

home loans

Managing 

risk

Minimising interest on 

home loans

Compound 

interest

CHANGES IN FINANCIAL KNOWLEDGE

Knowledge of  the following has changed since 2009:

Base: For each result
(2009=850, 2013=852)

%
 c

o
rr

e
c
t

D
e
c
re

a
s
e

%
 c

o
rr

e
c
t

In
c
re

a
s
e

Knows it is 

important to find 

out how a financial 

adviser is being 

paid

Is aware that a 

financial adviser 

has to give you a 

disclosure 

statement

+5 +5

76% 84%

Knows that an 

investment offered 

by a well-known 

reputable financial 

organisation is 

unlikely to be a 

scam

77%

-4

Financial advice and investing
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Zealanders who know that a financial adviser must provide them with a disclosure statement, with over eight-

in-ten (84%) now being aware of this. Three quarters of New Zealanders (76%) understand that it is important 

to find out how an adviser is being paid, a significant increase compared to 2009.  Changes to the Financial 

Advisers Act were made in 2010 and implemented over a twelve month period, coming fully into force after 30 

June 2011.  The publicity around these changes may have played a part in the improved level of knowledge of 

requirements when dealing with a financial adviser. 

We have also identified some trends across the eight year period, from 2005 to 

2013 

In addition to the changes in financial knowledge observed since the 2009 survey, we have also identified 

some significant changes since 2005. 

Knowledge of savings 

¢ƘŜǊŜ ŎƻƴǘƛƴǳŜǎ ǘƻ ōŜ ŀ ǎƭƻǿ ōǳǘ ǎǘŜŀŘȅ ƛƴŎǊŜŀǎŜ ƛƴ bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ ǎŀǾƛƴƎǎΦ Since 2005, 

there has been a significant increase in the proportion of New Zealanders who can correctly define savings (up 

three percentage points to 91%). Knowledge is improving for both those with a savings account and those 

without one. 

Understanding of equity 

Understanding of equity is stable across the three surveys overall. However there is an upward trend in the 

ability of mortgage holders to correctly calculate equity, building on the improvement seen in 2009. Among 

mortgage holders understanding of equity has increased from 71% in 2005 to 84% in 2013. 

The advantages of internet banking 

Use of Internet banking continues to rise, with nearly six-in-ten (59%) New Zealanders now using it. There 

continues to be a broad understanding of the range of benefits that internet banking offers. However, the 

proportion of New Zealanders who say it offers no benefits or that they are anti-Internet has risen significantly 

since 2005, although this group remains small at 7%.  This increase perhaps reflects the amount of media 

coverage Internet fraud has received in recent years. Among those who use Internet banking, there appears to 

be a growing sense of this being a routine activity, with fewer users mentioning a range of specific financial 

advantages of Internet banking.  As Internet banking has become more ubiquitous people may no longer see 

its distinct advantages. 
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Comparisons with international data suggest that New Zealanders have 

relatively high financial knowledge 

In 2012 the OECD International Network on Financial Education (INFE) published the results of a pilot study 

comparing financial literacy among adult residents of 14 participating countries.
11

 As part of the pilot study, 

common questions were included in surveys to measure financial knowledge in each participating country. The 

core questions were included in the 2013 Financial Knowledge and Behaviour Survey. 

For the purposes of making an international comparison, the OECD/INFE compare the proportion of people in 

each country who correctly answer six or more out of eight questions. The chart below displays the New 

Zealand result, and also the result for the 14 other countries included in the pilot study. 

The New Zealand OECD/INFE knowledge score is significant higher than all fourteen countries that participated 

in the pilot study. 

 
 

Like many people from the countries included in the OECD/INFE pilot report, the vast majority of New 

Zealanders can answer the interest paid on a loan, definition of inflation, risk and return and division questions 

correctly. Understanding of diversification is a relative strength for New Zealanders, as is our understanding of 

compound interest (although half of New Zealanders do not answer the compound interest question correctly, 

only 54% do so in Norway, the highest scoring country). 

Relative to other countries, understanding of the time value of money is an area of weakness for New 

Zealanders. Seven of the fourteen countries included in the pilot study achieved a higher result for this 

                                                                 

11 See Atkinson, A. and Messy, F. (2012). Measuring Financial Literacy: Results of the OECD / International Network on Financial Education 
(INFE) Pilot Study. OECD Working Papers on Finance, Insurance and Private Pensions, No. 15, OECD Publishing. 
http://dx.doi.org/10.1787/5k9csfs90fr4-en  

(comparison results provided by the OECD)

Source for international result: OECD / INFE

INTERNATIONAL COMPARISON

New Zealanders score higher than residents of  14 other countries when

measured on eight core financial knowledge concepts.

78%

New Zealand

33%

United 
Kingdom

South Africa

Hungary

41%

Peru

45%

Albania

40%

Norway

53%

Estonia

61%

60%

Ireland

46%

Armenia 51%

Malaysia

British 
Virgin 
Islands

57%

58%Germany

69%

Poland

49%

57%

Czech 
Republic

OECD / INFE knowledgemeasure

http://dx.doi.org/10.1787/5k9csfs90fr4-en
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question. Division is also an area of relative weakness, although a large majority answer the division question 

correctly.  

 

The levels of financial knowledge in New Zealand cannot be compared as fully with those in Australia, but a 

limited analysis suggests that they are similar (see Page 37).  

NEW ZEALANDõS RANKING ON THE EIGHT CORE CONCEPTS

New Zealanders score well relative to most other countries on six of  the eight concepts measured.

Understanding of  the time-value of  money is a relative weakness for New Zealanders.

1st 1st 1st 1st 1st 2nd 6th 8th

99% 96% 90% 78% 77% 49% 92% 70%

Interest paid 
on a loan

Definition of 
inflation

Risk and 
return Diversification

Calculation of 
interest plus 

principal
Compound 
interest Division

Time-value of 
money

NEW ZEALANDôS RANK OUT OF THE 14 OTHER COUNTRIES

Base: For each result
(n 2005=856, 2009=850, 2013=852)

Source for international result: OECD / INFE

% correct

Concept 

measured

[Q30] [Q33f] [Q41] [Q44] [Q33d] [Q33e] [Q33b] [Q33c]
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Key point summary: Financial behaviour 

The 2013 survey included a series of questions designed to measure specific financial behaviours. Nearly all of 

the behaviour questions were drawn from the New Zealand Financial Behaviour Index (NZFBI). A small number 

of behavioural questions were already included in the previous 2005 and 2009 surveys. 

The NZFBI is a six-monthly survey carried out online in May and November each year.   Because the survey 

being reported on here is carried out through face-to-face interviews rather than online, it would not be 

appropriate to compare responses with those from the NZFBI.  However, for the most part results differ only 

marginally between the two studies. 

The majority of New Zealanders say they have financial goals, although fewer 

have a plan in place to achieve their goals. 

For the purposes of this survey, a financial goal is broadly defined, and could include retirement goals as well 

as other goals. Having a plan in place is defined as having a goal, working out how much money you need to 

achieve it, and taking action to build up the money needed to achieve it. 

While the majority (78%) of New Zealanders say they have financial goals, overall only a third (34%) of adult 

New Zealanders has a plan in place to achieve a mid-term one to five year goal, and just one quarter (25%) has 

a plan in place to achieve a long-term five plus year goal. It should be recognised however that planning is 

moderated considerably by age, with the likelihood of having a plan peaking (and being considerably higher 

than average) between 45 and 54 years of age. This may be a time when many New Zealanders begin giving 

serious thought to their financial situation when they retire. 

 

 

GOAL SETTING AND PLANNING

For the purposes of this survey, having a plan in place includes having a goal, working out how 

much money you need to achieve it, and taking action to build up the money needed to achieve it.

of New Zealanders 

have financial goals

say they have financial 

goals written down or 

recorded somewhere

say they have financial 

plan written down or 

recorded somewhere

Base: For each result
(n 2013=852)

The majority of New Zealanders say they have financial goals, although fewer have a plan in place to achieve one. 

78% 

31% 

28% 

Plans in place 

to achieve at 

least one goal

Short-

term 

plan

Long-

term 

plan

Plan in place to achieve financial goals

Mid-

term 

plan

62% 49% 34% 25%



 

 

Page 14 

­  βІγ 

Two in every three Zealanders could access emergency money if something 

unexpected were to happen.  

More than two thirds (71%) of adult New Zealanders say they would be able to access uǇ ǘƻ ǘƘǊŜŜ ƳƻƴǘƘǎΩ 

worth of their household income in an emergency, however a smaller proportion (42%) say they could access 

all of this emergency money through their own savings and investments. The remaining 29% would need to 

access at least some of the money another way. The ability to access up to three monthsΩ worth of household 

income is strongly related to household income, with people from higher income households being more likely 

to have access to an emergency fund. 

Around half of New Zealanders annually review their insurance to check they 

have the right cover for their situation. 

Just under half (48%) of adult New Zealanders say that they reviewed their insurance over the last 12 months 

to check that they have the right cover for their situation. This figure includes those with no insurance, who 

were asked whether they reviewed this to check that having no insurance was right for their situation. Issues 

or troubles experienced with earthquake-related insurance claims following the Canterbury earthquakes have 

been widely reported in the mainstream media. We suspect the proportion of New Zealanders who annually 

review their insurance is higher than it would have been prior to the 2010 and 2011 Canterbury earthquakes. 

 

 

 

  

Base: For each result
(n 2013=852)

PREPARING FOR THE UNEXPECTED

71%

42%

29%

More than two thirds of adult New 

Zealander say they would be able to 

access up to three monthsô worth of 

their household income in an 

emergency

A much smaller proportion could 

access all of this emergency money 

through their own savings and 

investments 

The remaining would need to 

access at least some of the 

money another way:

Just under half (48%) of adult New Zealanders  

say that they reviewed their insurance over 

the last 12 months to check that they have 

the right cover for their situation.

Seventeen 17% of respondent who have no 

insurance policies are included in this result. 

They were asked whether they have reviewed 

this in the past 12 months to check that having 

no insurance is right for their situation.

48%

17%

Á 16% would sell something

Á 13% would access credit

Á 12% would get a loan from friends or family

Á 6% would use some form of income replacement insurance

Á 6% would receive a gift from friends or family

Á 4% would access the money in some other way.
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Use of internet banking in New Zealand has increased substantially.  

The way New Zealanders pay for goods and services has changed dramatically since this survey was first 

carried out in 2005. Although EFTPOS and cash are still the predominant methods of payment, the use of 

Internet banking has increased markedly, from 34% in 2005 to 59% this year. Further analysis shows that while 

uptake of Internet banking ƛǎ ƭƻǿŜǊ ŀƳƻƴƎ ǎƻƳŜ ŘŜƳƻƎǊŀǇƘƛŎ ƎǊƻǳǇǎΣ ǎǳŎƘ ŀǎ aņƻǊƛ ŀƴŘ ǘƘƻǎŜ ŀƎŜŘ ср ȅŜŀǊǎ 

or over, uptake has also increased among these groups since the 2009 survey. 

Close to two thirds of New Zealanders have a budget, and around half earn 

more than they spend.  

The proportion of New Zealanders with a budget (61%) has not changed considerably since this survey was 

first carried out in 2005.  When it comes to spending, half of adult New Zealanders (51%) earned more than 

they spent and a further 28% earned as much as they spent in the three months leading up to the survey.  The 

remainder (20%) earned less than they spent over the three months preceding the survey.  

New Zealanders appear to be keen to get a good deal when making significant 

purchases. 

Three quarters of New Zealanders (76%) who have made a significant purchase in the last three months 

shopped around for that purchase. New Zealanders are most likely to shop around when purchasing a product. 

They are less likely to shop around for a trade or health service. 

 

  

There has been a 

substantial increase in 

the proportion of New 

Zealanders using 

internet banking

EVERYDAY MONEY MANAGEMENT

Earned less than 

I have spent 

Three quarters of New 

Zealanders (76%) who have 

made a significant purchase in 

the last three months shopped 

around for that purchase

New Zealanders are less likely 
to shop around for a trade or 
health service 

87% of those who purchased a 
product shopped around

58% of those who purchased a 
trade service shopped around

41% of those who purchased a 
health service shopped 
around.

Over half of New 

Zealanders (61%) 

have a budget

Base: Unless otherwise stated, base for each result
(n 2005=856, 2009=850, 2013=852)

34% 47% 59%

2005 2009 2013

Half of New Zealanders have 

earned more than they have 

spent over the past three 

months

Earned as much 

as I have spent

51%

28%20%

This result has remained 

the same since 2005

76%

(n=414) 

(n=244) 

(n=71) 

(n=53) 
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Many New Zealanders are keen to avoid interest on debt. 

Firstly, a minority of New Zealanders (17%) say they have had a retail purchase agreement in the last year. Of 

those who have paid off retail purchase agreements in the last year, a strong majority (87%) paid off their 

agreements before the end of the interest free period (if their agreement had an interest free period).  

Secondly, the majority of New Zealanders appear to use unexpected money wisely to pay back debt. A third 

(33%) of respondents with at least one debt (excluding a student loan) have had more money than expected at 

some point in the last three months. This can happen when someone receives more money than they normally 

receive, or when something costs less than it is expected it to cost. Of those who have had more money than 

expected, more than half (59%) used that money to paid back some debt. 

Finally, over half of New Zealanders with a credit card avoided any interest in recent months; 57% say they 

paid their credits card off in full each month over the previous three months. 

When it comes to mortgages and personal loans, relatively speaking fewer New Zealanders appear to have 

taken action over the last three months to pay back more than required by or agreed with their lender ς 37% 

and 36% of those with these loans, respectively, have paid back more than required by the lender. 

 

  

MANAGING AND REDUCING DEBT

Overall it appears that many New Zealanders are keen to avoid interest on debt.

Just 17% say they have had a 
retail purchase agreement in 

the last year. 

Most of those who have paid 
off an agreement did so before 

the end of the interest free 
period (if their agreement had 

an interest free period). 

Base: All respondents (n 2013=852), 
and those who have paid off 

agreements with an interest free 
period (n 2013=53), respectively.

57% of those with a credit card 
paid it off in full each month

59% percent of those with debt, and who 
had more money than they expected at 
some point, used that money to paid 
back some of their debt. 

Base: Those with one or 
more credit cards 

(n 2013=536)

37% of those with a mortgage paid off 
more than required by the lender

36% of those with a personal loan paid 
off more than required by the lender

Base: Those who have 
debt (Excl. Student Loans) 
and who have had more 
money than expected at 
some point in the last 

three months (n 
2013=166)

Base: Those with a 
personal loan (n 

2013=122)

Base: Those  with a 
mortgage (n 2013=298)

17%

And over the previous three months:

57%

59%

37%

36%$
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Most New Zealanders appear to be putting some money aside, at least for the 

short-term. 

Most New Zealanders appear to be putting some money aside, at least for the short-term. Sixty two percent of 

people say they have put at least some money into savings over the last three months. However less than one 

third of respondents are saving for the mid- (30%) to long-term (28%). 

Nearly two thirds of respondents (59%) say they are investing money somewhere other than KiwiSaver. This 

includes term deposits, property, shares, own businesses, bonds, unit trusts or managed funds, non-KiwiSaver 

retirement or superannuation schemes, and other investments. If KiwiSaver is included, then three quarters 

(75%) of New Zealanders are investing money. 

Take-up of KiwiSaver has increased markedly since 2009, from 29% to 52%. 

 

There is a clear socio-economic divide when it comes to savings, with those who are more educated and on 

higher incomes being most likely to save or invest. This socio-economic divide is less pronounced though when 

it comes to KiwiSaver membership, where those with personal annual incomes between $50,000 and $70,000 

are significantly more likely to be KiwiSaver members than others with higher and lower incomes. 

  

SAVING AND INVESTING

This includes term deposits, property, 

shares, own businesses, bonds, unit 

trusts or managed funds, non-

KiwiSaver superannuation schemes, 

and in other ways.

Up from 29% to 52%

Base: For each result
(n 2009=850, 2013=852)

Most New Zealanders appear to be putting some money aside, at least for the short-term. 

62% percent of respondents 

say they have put at least some 

money into savings over the 

last three months

Nearly two thirds (59%) say they 

are investing money somewhere 

other than KiwiSaver 

KiwiSavermembership has 

increased markedly since 2009

62% 

have put 

money 

away for the 

short-term

have put 

money away 

for the mid-

term

have put 

money 

away for the 

long-term

45% 30% 28%

29% 52%59% 
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Fewer New Zealanders are receiving financial advice from media sources 

Banks are still the main source of financial advice in New Zealand, followed by friends and family, websites, 

Sorted resources and then the media. Since 2009 there has been a decline in the use of media sources, such as 

print media and television programmes. New Zealand finance company failures following the GFC may have 

contributed to public scepticism of investment opportunities advertised through the mainstream media. 

 

  

47%

37%

22% 21%
16% 15%

11%

FINANCIAL INFORMATION OR ADVICE

WHERE NEW ZEALANDERS OBTAIN FINANCIAL ADVICE

Base: For each result
(n 2009=850, 2013=852)

Banks remain the main source of financial information or advice in New Zealand, followed by 

friends and families, websites, Sorted resources and then the media. 

Since 2009 there has been a decline in the use of media sources, such as print media and television programmes.

Your bank Family/
relatives/
friends

TV 
Programmes

Financial 
Advisor

Websites Newspapers
/magazines
/leaflets

Sorted 

(booklet, website, 

or seminar that 

used Sorted 

materials)

(down from 
23% in 2009) (down from 

21% in 2009)
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Fewer New Zealanders own shares, while more are using store cards and 

revolving credit facilities 

¢ƘŜǊŜ ƘŀǾŜ ōŜŜƴ ǎƻƳŜ ǎƛƎƴƛŦƛŎŀƴǘ ŎƘŀƴƎŜǎ ǎƛƴŎŜ нллф ƛƴ bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ ŦƛƴŀƴŎƛŀƭ ǇǊƻŘǳŎǘ ƻǿƴŜǊǎƘƛǇΦ ¢ƘŜǊŜ 

has been a significant drop in share ownership, and an increase in ownership of revolving credit facilities and 

store cards. 

 
  

PRODUCT OWNERSHIP

SHARE OWNERSHIP STORE CARD OWNERSHIPREVOLVING CREDIT 

FACILITIY

Base: For each result
(n 2009=850, 2013=852)

Since 2009 there has been a significant drop in share ownership, and an increase in 

ownership of revolving credit facilities and store cards. 

16%22% 34%24% 11%8%20132009 20132009 20132009
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Key point summary: Attitudes toward financial matters and 

retirement 

There is majority agreement that people are responsible for their own financial 

future, but there is a gap between knowledge and action. 

Although the majority (91%) of New Zealanders agree that people are responsible for their own financial 

future, there is a considerable gap between knowledge and action ς only one-in-three New Zealanders (31%) 

have worked out how much they will need for their retirement, even though most (88%) understand that they 

will need to save for their retirement. 

More than half (54%) ƻŦ bŜǿ ½ŜŀƭŀƴŘŜǊǎ ǎŀȅ ǘƘŜȅ ǘƘƛƴƪ ŀōƻǳǘ ŦƛƴŀƴŎƛŀƭ ǇƭŀƴƴƛƴƎ ŦƻǊ ǘƘŜƛǊ ǊŜǘƛǊŜƳŜƴǘ ŜƛǘƘŜǊ Ψŀ 

ƭƻǘΩ ƻǊ Ψŀ ŦŀƛǊ ŀƳƻǳƴǘΩΦ  9ƴŎƻǳǊŀƎing people to take firm action to plan for their retirement will be a major 

challenge, although there is a groundswell of opinion that financially planning for retirement is vital. 

 

Relative to 2009, there have been across the board improvements in New ZeŀƭŀƴŘŜǊǎΩ ŀǘǘƛǘǳŘŜǎ ǘƻǿŀǊŘ 

financial matters and retirement: 

Á It is important to shop around to get the best deal for financial products and services such as insurance, 
loans and credit cards (agreement up 4 points to 95%) 

Á I believe I am personally responsible for my financial future (agreement up 3 points to 91%) 

Á It is important to have a current will (agreement up 6 points to 91%) 

Á I have worked out how much I need for my retirement (agreement up 5 points to 31%) 

Á People with KiwiSaver will have an adequate retirement income (disagreement up 12 points to 44%) 

Á Because of New Zealand Superannuation I don't need to save for retirement (disagreement up 12 points 
to 88%). 

ATTITUDES TOWARD FINANCIAL MATTERS AND RETIREMENT

Have worked out how 

much they will need 

for their retirement 

(31%) 

Agree that they are 

personally responsible for 

their financial future (91%)

Agree that they will need to 

save for their retirement 

(88%)

Say they think about financial 

planning for their retirement 

either óa lotô or óa fair 

amountô. 

Base: For each result
(n 2013=852)

While there is a high degree of agreement that people are responsible for their own financial 

future, there is a gap between knowledge and action.

NINE-IN-TEN NEW ZEALANDERS:JUST OVER HALF OF NEW ZEALANDERS

54% 

ONLY ONE-IN-THREE 

NEW ZEALANDERS
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Those in the High knowledge group tend to score more highly than those in the Low knowledge group for 

attitudes toward financial matters and retirement, with higher scores on four of the six statements.  These 

ǎǘŀǘŜƳŜƴǘǎ ŀǊŜΥ ŀƎǊŜŜƛƴƎ ǘƘŀǘ ƛǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƻ ǎƘƻǇ ŀǊƻǳƴŘ ŦƻǊ ŦƛƴŀƴŎƛŀƭ ǇǊƻŘǳŎǘǎ ŀƴŘ ǎŜǊǾƛŎŜǎ ƻǊ ǘƘŀǘ ŀ 

current will is important: disagreeing that KiwiSaver will provide an adequate retirement income or that NZ 

{ǳǇŜǊŀƴƴǳŀǘƛƻƴ ƳŜŀƴǎ ȅƻǳ ŘƻƴΩǘ ƴŜŜŘ ǘƻ ǎŀǾŜ ŦƻǊ ǊŜǘƛǊŜƳŜƴǘΦ 
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Background and objectives 

In 2005, the Commission for Financial Literacy and Retirement income (the Commission)
12

, with the support of 

ANZ, asked Colmar Brunton to conduct a benchmark survey of the financial knowledge of adult New 

Zealanders. The survey was carried out again in 2009.  

The Commission asked Colmar Brunton to conduct the survey again in 2013. This survey retains all questions 

ǘƘŀǘ ŦƻǊƳ ǘƘŜ ōŀǎƛǎ ƻŦ ǘƘŜ ƳŜŀǎǳǊŜ ƻŦ bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ ŦƛƴŀƴŎƛŀƭ ƪƴƻǿƭŜŘƎŜ used in the previous survey. 

However in 2013 the survey also included a new series of questions designed to measure specific financial 

behaviours. Nearly all of the behaviour questions were drawn from the New Zealand Financial Behaviour Index 

(NZFBI). The NZFBI is a six-monthly survey designed to track key financial behaviours at regular intervals. 

This report presents the detailed findings from the 2013 survey and draws comparisons with previous surveys 

where appropriate.  

The key research objectives of the 2013 survey are:  

Á to identify areas of low financial literacy (either by topic or population) and therefore assist educators to 
improve financial literacy in those areas 

Á to identify sources/channels of financial education used by New Zealanders 

Á to assist the financial services industry to identify where products or services are misunderstood or 
confusing to consumers and thus be able to improve design or communication 

Á to measure changes in financial knowledge levels since 2009 in order to adapt education programmes and 
the design or communication related to financial products and services 

Á to make comparisons with financial knowledge surveys carried out in other countries 

Á to explore links between financial knowledge and financial behaviour 

Á to assist the Commission in identifying areas of further research. 

 

 

 

 

 

 

 

                                                                 

12 In 2005 and 2009 the Commission for Financial Literacy and Retirement Income was then called the Retirement Commission. 
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bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ ŦƛƴŀƴŎƛŀƭ ƪƴƻǿƭŜŘƎŜ 

Overall financial knowledge 

!ǘ ǘƘŜ ƻǾŜǊŀƭƭ ƪƴƻǿƭŜŘƎŜ ƭŜǾŜƭΣ bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ ŦƛƴŀƴŎƛŀƭ ƪƴƻǿƭŜŘƎŜ ƛƴ нлмо ƛǎ ŎƻƴǎƛǎǘŜƴǘ ǿƛǘƘ нллфΣ and 

remains significantly higher than when financial knowledge was first recorded in 2005. The Medium 

knowledge group has increased significantly by six percentage points since 2009. This increase is associated 

with small (non-significant) decreases in both the High and Low knowledge groups. At the end of this section 

of the report is a summary of results to the financial knowledge questions that involve significant increases or 

decreases in knowledge since 2009. 

9ŀŎƘ ƪƴƻǿƭŜŘƎŜ ǉǳŜǎǘƛƻƴ ƛƴ ǘƘŜ ǎǳǊǾŜȅ ƛǎ ŀǎǎƛƎƴŜŘ ŀ ǎŎƻǊŜΦ ²ƘŜƴ ŀŘŘŜŘ ǘƻƎŜǘƘŜǊΣ ŀƴ ƛƴŘƛǾƛŘǳŀƭΩǎ ǘƻǘŀƭ ǎŎƻǊŜ 

indicates their level of personal financial knowledge. It is possible for the knowledge score to range from 0 to 

58.5, with higher scores indicating higher personal financial knowledge. The distribution of knowledge scores 

for 2005, 2009, and 2013 is shown in the chart below. 

 

At the overall ƪƴƻǿƭŜŘƎŜ ƭŜǾŜƭΣ bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ ŦƛƴŀƴŎƛŀƭ ƪƴƻǿƭŜŘƎŜ ƛƴ нлмо ƛǎ ŎƻƴǎƛǎǘŜƴǘ ǿƛǘƘ нллфΣ ŀƭǘƘƻǳƎƘ 

it remains significantly higher than when financial knowledge was first recorded in 2005. 

The average (mean) knowledge scores for each survey are as follows: 

Á 2013: mean = 40.72, standard deviation =  8.21 

Á 2009: mean = 40.67, standard deviation = 8.85 

Á 2005: mean = 39.67, standard deviation = 8.38 

Base: All respondents
(n 2005=856, 2009=850, 2013=852)
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Financial knowledge groups 

In 2005 the population was divided into three equally-sized knowledge groups based on a constructed financial 

knowledge score (FKS). Respondents were then grouped by their level of knowledge into three groups (tritiles) 

as follows: 

Á Low knowledge - FKS of less than 37.25 

Á Medium knowledge - FKS of 37.25 to 44 

Á High knowledge - FKS of 44 to 58.5. 

Using the 2005 definitions (listed above), the knowledge groups have also been constructed using the 2009 

and 2013 data. By using the same definitions as in 2005, we can assess whether the size of the knowledge 

groups has changed over time.  For example, the analysis in this section of the report assesses whether the size 

of the Low knowledge group has changed by comparing the proportion of the population who had a financial 

knowledge score of less than 37.25 in 2009 with the proportion of the population who had a financial 

knowledge score of less than 37.25 in 2013. 

Low, Medium and High knowledge groups 

The sizes of the three knowledge groups (Low, Medium and High) are illustrated in the following chart for 

2005, 2009 and 2013. 

 
Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

 

Base: All respondents
(n 2005=856, 2009=850, 2013=852)
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For the most part, the knowledge groups in 2013 are fairly similar in size to the knowledge groups in 2009. 

High knowledge group 

In 2009 there was a marked improvement in financial knowledge, with the High knowledge group increasing in 

size significantly from 33% to 44%. In 2013 the High knowledge group remains statistically similar to 2009, 

although that has been a small (non-significant) decrease of four percentage points, from 43% to 39%.
13

 

Low knowledge group 

The size of the Low knowledge group is also statistically similar to 2009, at 29%. Having said this, results across 

all three surveys are suggestive of a gradual decline in the size of this group. Although not statistically 

significant, the size of this group has decreased by four percentage points, from 33% in 2005 to 29% in 2013.
14

 

Medium knowledge group 

The Medium knowledge group has increased significantly by six percentage points since 2009, from 26% to 

32%. This increase is associated with the small non-significant decreases in both the High and Low knowledge 

groups. 

Demographic profile of knowledge groups 

Table 1 profiles demographic groups by the three knowledge groups.  The table contains row percentages. An 

example of how the data should be interpreted is as follows: Forty one percent of males, and 38% of females, 

are in the High knowledge group. This table can be used to identify statistically significant increases and 

decreases between surveys. However due to small sub-sample sizes and the amount of time between surveys, 

ǘƘŜ ǘŀōƭŜ ǎƘƻǳƭŘ ƴƻǘ ōŜ ǳǎŜŘ ǘƻ ŘǊŀǿ ŎƻƴŎƭǳǎƛƻƴǎ ŀōƻǳǘ ŘŜƳƻƎǊŀǇƘƛŎ ǘǊŜƴŘǎ ƛƴ bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ ŦƛƴŀƴŎƛŀƭ 

knowledge across the eight year period as a whole. 

Key patterns in the data, including only those changes which are significant, are as follows: 

Á Financial knowledge remains highest among the 35-64 year age range, although there has been a 
decrease in knowledge among 34-54 year olds, and particularly among males aged 35 to 44 years. 

Á Financial knowledge appears to have increased among those aged 65 years or over. Relative to 2009 there 
are fewer people aged 65 years or over in the Low knowledge group, and there are more men aged 65 
years or over in the High knowledge group.  

Á Financial knowledge has increased ŀƳƻƴƎ aņƻǊƛΦ /ƻƳǇŀǊŜŘ ǘƻ нллф ǘƘŜǊŜ ŀǊŜ ƳƻǊŜ aņƻǊƛ ƛƴ ǘƘŜ High 
knowledge group, and fewer in the Low knowledge group. Between 2005 and 2009 the proportion of 
Mņori in each knowledge group remained fairly stable. 

Á In terms of education, financial knowledge remains highest among more highly qualified New Zealanders. 
However relative to 2009 there are fewer tertiary-educated New Zealanders in the High knowledge group 
and more in the Medium knowledge group. 

Á Those who have placed their house in a trust tend to have high financial knowledge. This result is even 
more pronounced than it was in 2009. Those who own their own home also tend have higher than 
average financial knowledge, although relative to 2009 there are fewer home owners in the High 
knowledge group and more in the Medium and Low knowledge groups. 

                                                                 

13 This difference is significant at the 90% confidence level, but not the 95% confidence level. 

14 This difference is significant at the 90% confidence level, but not the 95% confidence level. 
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Á Renters tend to have lower financial knowledge than others and, compared to 2009, there are fewer 
renters in the High knowledge group.  

Á Those in paid employment tend to have higher financial knowledge than those not in paid employment, 
however relative to 2009 there are fewer employed people in the High knowledge group and more in the 
Medium knowledge group. When the results are broken down further by occupation, we can see that this 
decrease is driven mainly by those who are self-employed or own their own business. In contrast, 
clerical/sales and semi-ǎƪƛƭƭŜŘ ŜƳǇƭƻȅŜŜǎΩ ŦƛƴŀƴŎƛŀƭ ƪƴƻǿƭŜŘƎŜ appears to have increased slightly since 
2009, as there are fewer clerical/sales and semi-skilled employees in the Low knowledge group. 

 

Table 1: Profile of demographic groups by knowledge 

Demographic categories 
Sample Size Low knowledge Medium knowledge High knowledge 

Ψлр 
n= 

Ψ09 
n= 

Ψ13 
n= 

Ψлр 
% 

Ψ09 
% 

Ψ13 
% 

Ψлр 
% 

Ψ09 
% 

Ψ13 
% 

Ψлр 
% 

Ψ09 
% 

Ψ13 
% 

Total respondents 856 850 852 33 31 29 34 26 32 33 43 39 

Men 399 366 371 25 28 26 36 27 33 39 46 41 

Women 457 484 481 40 34 32 32 26 31 28 40 38 

18-24 92 83 71 57 57 51 32 25 27 11 18 21 

25-34 147 116 120 30 37 36 42 30 32 29 33 32 

35-44 201 166 171 24 20 23 30 23 34 46 57 43 

45-54 158 160 140 22 15 16 28 25 36 50 60 49 

55-64 110 145 152 28 21 18 39 27 33 33 53 50 

65+ 148 180 198 45 44 34 33 28 28 23 29 38 

Males 18-24 52 33 34 53 57 56 26 24 25 21 19 18 

Males 25-34 57 48 53 23 37 24 43 32 47 34 31 28 

Males 35-44 90 72 66 16 17 21 36 20 32 49 64 47 

Males 45-54 76 66 56 18 10 14 34 28 38 49 61 48 

Males 55-64 54 66 68 16 16 20 38 25 28 46 59 53 

Males 65+ 70 81 94 35 37 24 35 30 27 30 33 49 

Females 18-24 40 50 37 61 57 46 38 26 29 1 17 25 

Females 25-34 90 68 67 36 38 46 40 27 18 23 35 35 

Females 35-44 111 94 105 32 23 25 24 26 36 44 52 40 

Females 45-54 82 94 84 27 20 17 22 22 33 51 58 50 

Females 55-64 56 79 84 39 25 15 40 29 38 21 47 47 

Females 65+ 78 99 104 52 49 43 31 25 28 17 25 30 

New Zealand European 537 640 616 24 24 22 37 27 30 39 49 48 

aņƻǊƛ 181 112 135 67 56 43 22 31 31 11 13 26 

Pacific peoples 133 32 43 85 66 49 11 12 23 4 21 28 

Asian peoples 42 60 74 56 40 37 24 28 41 20 32 21 

Primary or basic secondary 273 205 203 54 53 49 32 28 29 14 18 22 

Secondary school qualification (only) 218 197 203 34 34 28 33 30 36 33 37 35 

Tertiary or post-graduate education 365 441 446 20 20 21 35 24 31 45 56 48 

Owned by self/partner 491 437 436 23 22 17 33 22 34 44 57 48 

In a trust NA 76 79 NA 16 7 NA 36 13 NA 48 80 

Rented 271 286 275 45 44 44 36 28 37 19 28 19 

Owned by another in household 74 32 53 59 50 51 33 26 22 8 24 28 

In paid employment 522 507 500 24 22 19 35 26 36 41 52 45 

Not in paid employment 334 343 352 51 46 45 30 26 25 19 28 30 
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Demographic categories 

Sample Size Low knowledge Medium knowledge High knowledge 

Ψлр 
n= 

Ψ09 
n= 

Ψ13 
n= 

Ψлр 
% 

Ψ09 
% 

Ψ13 
% 

Ψлр 
% 

Ψ09 
% 

Ψ13 
% 

Ψлр 
% 

Ψ09 
% 

Ψ13 
% 

Total respondents 856 850 852 33 31 29 34 26 32 33 43 39 

Main urban area 647 599 616 35 31 27 32 23 32 33 46 41 

Provincial 93 133 128 24 34 30 34 29 37 41 37 33 

Rural 115 117 108 28 27 35 40 38 25 32 35 40 

Household income of $20,000 or less 192 159 128 62 59 63 30 20 23 8 21 13 

Household income of $20,001 to $50,000 266 230 239 38 38 39 34 30 34 28 32 28 

Household income of $50,001 to $100,000 222 205 240 21 14 16 38 30 40 42 56 44 

Household income of more than $100,000 118 146 173 10 9 8 31 20 27 59 71 65 

Personal income of $10,000 or less 113 79 67 57 58 53 24 20 23 19 22 24 

Personal income of $10,001 to $20,000 184 174 140 47 44 44 37 22 34 16 34 22 

Personal income of $20,001 to $30,000 129 130 129 42 33 33 28 28 37 30 39 30 

Personal income of $30,001 to $40,000 106 75 75 24 31 36 46 33 29 29 37 35 

Personal income of $40,001 to $50,000 84 80 97 18 7 28 31 43 35 51 51 37 

Personal income of $50,001 to $70,000 90 87 116 10 9 6 37 26 39 52 65 55 

Personal income of $70,001 to $100,000 47 67 81 7 13 6 33 19 37 60 69 57 

Personal income of more than $100,000 28 37 49 7 9 2 29 13 17 65 78 81 

Retired/superannuitant 128 160 171 45 46 40 32 23 26 23 31 34 

Beneficiary/unemployed 60 50 54 63 60 55 28 23 20 9 17 25 

Clerical/sales employee 65 46 54 19 33 9 32 25 42 50 42 49 

Semi-skilled worker 50 41 43 73 65 42 21 24 33 5 11 25 

Technical/skilled worker 138 144 143 29 22 27 36 28 33 35 49 39 

Business proprietor/self-employed 82 80 74 17 10 17 47 22 35 36 68 49 

Business manager/executive 78 74 65 19 13 19 34 25 25 48 62 55 

Teacher/nurse/police 82 68 72 34 25 19 36 26 38 31 49 42 

Professional/Senior Government official 37 46 66 15 15 11 21 19 28 64 66 62 

Labourer/manual/agriculture/domestic 80 40 55 53 51 54 26 24 34 21 24 12 

Negative net worth 184 195 192 51 49 50 37 27 32 12 24 18 

$0 to $100,000 net worth 236 160 144 47 35 29 33 24 38 20 41 34 

$101,000 to $300,000 net worth 175 166 173 31 32 29 32 26 32 37 42 39 

$301,000 to $600,000 net worth 128 195 174 16 22 18 33 26 32 51 52 50 

$601,000 plus net worth 127 134 169 13 8 10 36 28 26 52 65 64 

Note: The figures in green denote statistically significant increases since the previous wave. The figures in red denote statistically 
significant decreases since the previous wave. 
 

Profile of knowledge groups by product ownership 

Table 2 profiles the three knowledge groups by product ownership.  The data contains column percentages.  

An example of how the data should be interpreted is as follows.  In 2013, 91% of the High knowledge group 

have a savings account. This table can be used to identify statistically significant increases and decreases 

between surveys. However due to small sub-sample sizes and the amount of time between surveys, the table 

ǎƘƻǳƭŘ ƴƻǘ ōŜ ǳǎŜŘ ǘƻ ŘǊŀǿ ŎƻƴŎƭǳǎƛƻƴǎ ŀōƻǳǘ ǘǊŜƴŘǎ ƛƴ bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ ŦƛƴŀƴŎƛŀƭ ƪƴƻǿƭŜŘƎŜ ōy product 

ownership across the eight year period as a whole. 

Key patterns evident in the data are as follows: 

Á Across many of the financial products, ownership is highest among the High knowledge group and lowest 
among the Low knowledge group. 
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Á Since 2009, there have been a number of significant increases and decreases in product ownership across 
the knowledge groups. 

­  The incidence of store cards is higher among both the Low and Medium knowledge group.  

­  The incidence of credit cards is lower among both the Medium and High knowledge group. 

­  Since 2009 the incidence of cheque/transaction/current accounts has decreased among the High 
knowledge group, while the incident of revolving credit has increased. Also among the High 
knowledge group the incidence of personal (non-KiwiSaver) retirement savings/superannuation and 
personal overdrafts has increased since 2009. 

­  The incidence of Student Loans has increased among the Low knowledge group. 

­  The incidence of high interest call accounts has increased among the Medium knowledge group, and 
the incidence of shares has decreased among this group. 

Á Compared to 2009, take-up of KiwiSaver is higher for all knowledge groups. Consistent with 2009, the 
take-up of KiwiSaver correlates positively with higher financial knowledge. 

Table 2: Profile of knowledge groups by product ownership 

Demographic categories 
Total sample Low knowledge Medium knowledge High knowledge 

Ψлр 
n= 

Ψ09 
n= 

Ψ13 
n= 

Ψлр 
% 

Ψ09 
% 

Ψ13 
% 

Ψлр 
% 

Ψ09 
% 

Ψ13 
% 

Ψлр 
% 

Ψ09 
% 

Ψ13 
% 

Sample Size n=  856 850 852 373 259 247 250 225 265 233 366 340 

Cheque/transaction/current a/c 84 87 89 69 74 81 89 87 91 95 97 93 

Savings account 84 85 86 83 79 75 85 85 90 84 89 91 

High interest call account 12 17 17 7 8 3 13 10 17 17 27 28 

Term deposit/term investment 25 28 27 16 18 16 26 28 30 34 34 34 

Unit Trust/Managed fund 15 11 9 2 4 4 14 7 6 28 17 14 

Shares* 21 22 16 10 8 6 22 22 13 29 31 25 

KiwiSaver - 29 52 - 17 43 - 31 53 - 36 57 

Non-KiwiSaver work based 
superannuation 

16 14 15 11 4 6 13 13 16 23 22 20 

Non-KiwiSaver personal retirement 
savings / superannuation 

23 18 21 15 9 9 25 20 20 28 23 30 

Mortgage/loan on home live 
in/holiday home 

29 27 30 20 10 12 27 24 29 41 41 45 

Mortgage/loan on other properties 
owned 

12 10 11 2 3 2 12 6 7 20 17 21 

Personal loan 12 17 16 14 14 15 14 23 18 7 15 14 

Personal overdraft 22 23 27 10 16 13 28 25 30 27 26 35 

Revolving credit 11 8 11 2 1 2 10 6 8 21 14 21 

Government student loan 12 15 18 11 13 21 16 18 21 10 14 14 

Credit cards 64 66 62 35 37 43 70 70 60 86 84 78 

Store cards 27 24 34 18 13 29 33 29 40 30 29 34 

Debit cardsϞ - - 47 - - 36 - - 56 - - 46 

Lease or hire purchase 21 15 17 24 15 14 20 14 19 19 16 18 

House/contents insurance 75 69 68 54 42 37 76 71 70 96 86 90 

Vehicle insurance 78 73 75 61 47 47 79 79 80 94 89 91 

Private health insurance 40 40 39 27 24 23 39 38 40 54 53 50 

Income protection insuranceϞ - - 18 - - 9 - - 19 - - 24 

Another type of insuranceϞ - - 35 - - 23 - - 37 - - 42 

A current will 59 59 59 42 46 43 60 56 53 76 71 75 

An enduring power of attorney 35 33 34 26 27 32 38 34 29 40 36 40 

Note: *In 2013 we specified shares ƛƴ Ψŀ ōǳǎƛƴŜǎǎ ƻǘƘŜǊ ǘƘŀƴ ȅƻǳǊ ƻǿƴΩΦ Ϟ!ǎƪŜŘ ŦƻǊ ǘƘŜ ŦƛǊǎǘ ǘƛƳŜ ƛƴ нлмоΦ The figures in green denote 
statistically significant increases since the previous wave. The figures in red denote statistically significant decreases since the previous 
wave. 
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Knowledge drivers of changes in knowledge groups 

The remainder of this section of the report includes details of the results to individual financial knowledge 

questions.  Table 3 below provides a summary of the results to the financial knowledge questions that involve 

significant increases or decreases in knowledge since 2009. 

Table 3: Knowledge drivers of changes in knowledge groups 

Knowledge area 
Point allocation in 
definition of 
knowledge groups 

Change in correct knowledge since 2009 

Increases in knowledge   

Budgeting ς able to identify the correct definition of a budget (Q10)  1 point Up 4 percentage points to 85% 

Mortgages in relation to home loan interest rates ς can repay variable or 
floating rate home loan in full or in part without penalty (Q24b) 

1 point Up 5 percentage points to 51% 

Managing risk ς entitlement to share of house when two people 
separate (Q26) 

1 point Up 4 percentage points to 82% 

Retirement planning ς important to consider retirement 
spending/lifestyle (Q35) 

1 point Up 8 percentage points to 83% 

NZ Super ς able to identify correct amount of NZ Super (Q37) 1 point Up 12 percentage points to 43% 

Consumer rights and responsibilities ς important to find out how a 
financial adviser is being paid (Q47a) 

1 point Up 5 percentage points to 76% 

Consumer rights and responsibilities ς awareness that a financial adviser 
has to give you a disclosure statement (Q47d) 

1 point Up 5 percentage points to 84% 

Decreases in knowledge   

Maths and standard literacy in relation to bank statements ς time taken 
to save $10,000 (Q2d) 

1 point  Down 9 percentage points to 65% 

Financial records ς calculating the amount saved on a bank statement 
(Q2c) 

1 point Down 7 percentage points to 73%  

Mortgages in relation to minimising interest by putting some payments 
on a credit card and paying it off every six months (Q20c) 

1 point 
Knowing this will not minimise interest is 
down 4 percentage points to 79% 

Savings ς understands impact of compound interest on savings account 
(Q28b) 

1 point Down 5 percentage points to 32% 

Retirement planning ς important to consider length of retirement (Q35) 1 point Down 4 percentage points to 20%  

Investing ς an investment offered by a well-known reputable financial 
organisation is unlikely to be a scam (Q45c) 

1 point Down 4 percentage points to 77% 
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International comparison of financial knowledge 

Eight questions were included in the 2013 survey to allow comparisons between financial knowledge in New 

Zealand and financial knowledge in 14 other countries. Seventy eight percent of New Zealanders scored a six 

or more out of eight on the OECD/INFE international knowledge scale. This is higher than all 14 other counties 

included in the OCCD/INFE pilot project, with the next three highest being Hungary (69%), Estonia (61%), and 

Ireland (60%). 

Like people in most other countries, the vast majority of New Zealanders correctly answered questions 

measuring knowledge of division, interest paid on loans, risk and return, and the definition of inflation.  

Relative to those in other countries, understanding of diversification is a relative strength for New Zealanders, 

as is our understanding of compound interest. Understanding of the time value of money is an area of relative 

weakness for New Zealanders. Seven of the fourteen countries included in the OCCD/INFE pilot study achieved 

a higher result for this question. Division is also an area of relative weakness, although a large majority of New 

Zealanders do answer the division question correctly. 

In 2012 the OECD International Network on Financial Education (INFE) published the results of a pilot study 

comparing financial literacy among adult residents of 14 participating countries.
15

 As part of the pilot study, 

eight common questions were included in surveys to measure financial knowledge in each participating 

country. 

Seven of the eight OECD/INFE question were included for the first time in the 2013 Financial Knowledge and 

Behaviour survey. One question was omitted because the New Zealand survey already contained an almost 

identically worded question. All eight questions, and the financial concept being measured by each question, 

are displayed in Table 4 below. Further detail, such as interviewer instructions, can be seen in the 

questionnaire which is contained Appendix B. 

Table 4: The eight OECD/INFE knowledge questions 

Concept being measured by question Question (correct answer in bold) 

Division 
Q33b Imagine that five brothers are given a gift of $1,000. If the brothers have to share the 
money equally how much does each one get? 
Open response allowed. Correct answer: $200. 

Time-value of money 

Q33c Now imagine that the brothers have to wait for one year to get their share of the $1,000 
ŀƴŘ ƛƴŦƭŀǘƛƻƴ ǎǘŀȅǎ ŀǘ о ǇŜǊŎŜƴǘΦ Lƴ ƻƴŜ ȅŜŀǊΩǎ ǘƛƳŜ ǿƛƭƭ ǘƘŜȅ ōŜ ŀōƭŜ ǘƻ ōǳȅΥ 
a) More with their share of the money than they could today 
b) The same amount 
c) Or, less than they could buy today 

Interest paid on a loan 
Q30 You lend $25 to a friend one evening and he gives you $25 back the next day. How much 
interest has he paid on this loan? 
Open response allowed. Correct answer: None or $0. 

Calculation of interest plus principal 

Q33d Suppose you put $100 into a no fee savings account with a guaranteed interest rate of 
н҈ ǇŜǊ ȅŜŀǊΦ ¸ƻǳ ŘƻƴΩǘ ƳŀƪŜ ŀƴȅ ŦǳǊǘƘŜǊ ǇŀȅƳŜƴǘǎ ƛƴǘƻ ǘƘƛǎ ŀŎŎƻǳƴǘ ŀƴŘ ȅƻǳ ŘƻƴΩǘ ǿƛǘƘŘǊŀǿ 
any money. How much would be in the account at the end of the first year, once the interest 
payment is made? 
Open response allowed. Correct answer: $102 

  

                                                                 

15 See Atkinson, A. and Messy, F. (2012). Measuring Financial Literacy: Results of the OECD/International Network on Financial Education 
(INFE) Pilot Study. OECD Working Papers on Finance, Insurance and Private Pensions, No. 15, OECD Publishing. 
http://dx.doi.org/10.1787/5k9csfs90fr4-en 

http://dx.doi.org/10.1787/5k9csfs90fr4-en
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Concept being measured by question Question (correct answer in bold) 

Compound interest 

Q33e And how much would be in the account at the end of five years, remembering there are 
no fees? Would it be: 
a) More than $110 
b) Exactly $110 
c) Less than $110 
d) Or is it impossible to tell from the information given 

Risk and return*  
Q41 An investment with a higher than average return is likely to have higher than average risk. 
a) True 
b) False 

Definition of inflation 
Q33f High inflation means that the cost of living is increasing rapidly. 
a) True 
b) False 

DiversificationϞ 
Q44 It is less likely that you will lose all of your money if you save it in more than one place. 
a) True 
b) False 

* This question was included in the 2005 and 2009 New Zealand Financial Knowledge surveys, and differs very slightly to the OECD/INFE 
question which is: An investment with a high return is likely to be high risk. 
Ϟ ¢Ƙƛǎ ǉǳŜǎǘƛƻƴ ǳǎŜd the OECD/INFE approved alternative wording for countries where the stock market is not widely used or understood. 
The standard wording of the OECD/INFE question is: It is usually possible to reduce the risk of investing in the stock 
market by buying a wide range of stocks and shares. 

International comparison: Total knowledge score 

Consistent with the approach used in the OECD/INFE pilot study, a total score was calculated for these eight 

questions by assigning each respondent a score of 1 for each correct answer. The compound interest question 

was only considered correct if a respondent also answered calculation of interest plus principal question 

correctly. Total scores range from zero (low knowledge) to eight (high knowledge). 

For the purposes of making international comparisons, the OECD/INFE compare the proportion of people in 

each country who achieve a score of six or more out of eight. The chart on the following page displays the New 

Zealand result, and also the results for the 14 other countries included in the pilot study. 

The New Zealand OECD/INFE knowledge score is significantly higher than all fourteen countries that 

participated in the pilot project.
16

 

                                                                 

16 Our questionnaire wording, raw data, and OECD/INFE knowledge score calculations were externally reviewed by OECD/INFE researchers 
prior to this report being published. 
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International comparison: Individual questions 
Table five and six displays the proportion of people in each country who answered each of the individual 

OECD/INFE knowledge questions correctly.
17

 

Like many people from the countries included in the OECD/INFE pilot report, the vast majority of New 

Zealanders can answer the division, interest paid on loan, risk and return, and definition of inflation questions 

correctly. Understanding of diversification is a relative strength for New Zealanders, as is our understanding of 

compound interest.  

Understanding of the time value of money is an area of relative weakness for New Zealanders. Seven of the 

fourteen countries included in the pilot study achieved a higher result for this question. Division is also an area 

of relative weakness, although a large majority of New Zealanders do answer the division question correctly. 

  

                                                                 

17 This table was adapted from Atkinson and Messy (2012). 
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Table 5: Correct responses to knowledge questions by country 

 
Division 

% 

Time-value 
of money 

% 

Interest 
paid on 

loan 
% 

Calculation 
of interest 

plus 
principal 

% 

Compound 
interest 

and correct 
answer to 
previous 
question 

% 

Risk and 
return 

% 

Definition 
of inflation 

% 
Diversification 

% 

New Zealand 92 70 99 77 49 90 96 78 

Hungary 96 78 95 61 46 86 91 61 

Estonia 93 86 84 64 31 72 85 57 

Ireland 93 58 88 76 29 84 88 47 

Germany 84 61 88 64 47 79 87 60 

Czech 
Republic 

93 80 88 60 32 81 70 54 

British Virgin 
Islands** 

84 74 60 63 20 83 87 41 

United 
Kingdom 

76 61 90 61 37 77 94 55 

Malaysia 93 62 93 54 30 82 74 43 

Poland 91 77 85 60 27 48 80 55 

Armenia 86 83 87 53 18 67 57 59 

Albania 89 61  40 10 77 81 63 

Peru 90 63  40 14 69 86 51 

South Africa 79 49 65 44 21 73 78 48 

Note: Empty cells have no relevant observations, including those where the response was not recorded. **For diversification British Virgin 
Islands asked ƛŦ ōǳȅƛƴƎ ŀ ǎƛƴƎƭŜ ŎƻƳǇŀƴȅΩǎ ǎǘƻŎƪ ǳǎǳŀƭƭȅ ǇǊƻǾƛŘŜǎ ŀ ǎŀŦŜǊ ǊŜǘǳǊƴ ǘƘŀƴ ŀ ǎǘƻŎƪ Ƴǳǘǳŀƭ ŦǳƴŘ 

 

Table 6. Comparison with Norway and Australia 

 
Division 

% 

Time-value 
of money 

% 

Interest 
paid on 

loan 
% 

Calculation 
of interest 

plus 
principal 

% 

Compound 
interest 

and correct 
answer to 
previous 
question 

% 

Risk and 
return 

% 

Definition 
of inflation 

% 
Diversification 

% 

New Zealand and Norway 

New Zealand 92 70 99 77 49 90 96 78 

Norway*  87 61 75 54 18 68 51 

New Zealand and Australia 

New Zealand 92 70 99 77 60Ϟ 90 96 78 

Australia    65 59 87   

*Under interest for Norway the question asked was: What is meant by the effective interest rate. The Norwegian question reported under 
Risk and Return asked whether it was true or false that when you buy shares you lend money to the company. For diversification Norway 
ŀǎƪŜŘ ƛŦ ōǳȅƛƴƎ ŀ ǎƛƴƎƭŜ ŎƻƳǇŀƴȅΩǎ ǎǘƻŎƪ ǳǎǳŀƭƭȅ ǇǊƻǾƛŘŜǎ ŀ ǎŀŦŜǊ ǊŜǘǳǊƴ ǘƘŀƴ ŀ ǎǘƻŎƪ Ƴǳǘǳŀƭ ŦǳƴŘΦ Ϟ¢ƘŜ ŀǇǇǊƻŀŎƘ ǳǎŜŘ ōȅ h9/5/INFE is to 
count the compound interest question correct only if the calculation of interest plus principal question is also answered correctly. The 
Australian survey does not report that result, so for the purpose of comparison we have presented the proportion of New Zealanders who 
answer the compound interest question correctly, irrespective of whether they answered the calculation of interest plus principal 
question correctly. 
 

Further detail on the comparison with Australia can be found on Page 37. We do not present Australian results 

in the chart on the previous page because only two Australian results are directly comparable. 
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Demographic profile of OECD/INFE knowledge questions 
Table seven profiles the three knowledge groups by product ownership.  The table contains row percentages.  

An example of how the data should be interpreted is as follows.  Ninety five percent of men answered the 

division question correctly.  

Key patterns evident in the data are as follows: 

Á Men tend to have higher knowledge than women. This is driven mainly by their correct answers to the 
calculation of interest plus principal question and the compound interest question. Older men, aged 65 
years or over, score particularly high across the OECD/INFE questions. 

Á aņƻǊƛ and Pacific Island people tend to score lower than average. Asian people tend to score higher than 
average. 

Á Those with more formal education tend to score higher than those with less formal education. 

Á Renters tend to have lower financial knowledge than homeowners and those who have placed their home 
in a trust. 

Á Those with a higher personal or household income tend to have higher knowledge. 

Á Those with a high net worth have higher than average knowledge. Those with a negative net worth have 
lower than average knowledge. 
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Table 7: Correct responses to knowledge questions by demographics 
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Total respondents 852 78 92 70 99 77 49 90 96 78 

Men 371 84 95 76 99 84 56 92 97 81 

Women 481 71 90 66 98 71 42 89 95 76 

18-24 71 77 92 69 99 80 43 88 92 68 

25-34 120 72 94 62 99 78 49 86 94 72 

35-44 171 76 94 66 98 76 52 90 96 77 

45-54 140 83 97 76 100 78 51 90 98 81 

55-64 152 83 90 78 98 80 45 96 96 88 

65+ 198 76 88 73 98 74 48 93 98 80 

Males 18-24 34 74 94 62 97 83 46 85 91 72 

Males 25-34 53 82 94 76 100 85 58 88 99 71 

Males 35-44 66 81 98 69 100 80 56 93 98 79 

Males 45-54 56 88 97 78 100 81 57 92 100 79 

Males 55-64 68 90 93 87 99 85 55 96 96 96 

Males 65+ 94 92 94 84 96 92 60 98 99 88 

Females 18-24 37 80 90 77 100 77 39 91 94 65 

Females 25-34 67 62 93 49 99 71 42 85 90 74 

Females 35-44 105 72 91 64 96 72 49 87 95 75 

Females 45-54 84 79 96 75 100 76 46 87 96 83 

Females 55-64 84 75 87 69 98 75 35 96 96 80 

Females 65+ 104 63 83 63 99 59 38 89 97 74 

New Zealand European 616 81 92 75 99 82 51 92 96 81 

aņƻǊƛ 135 64 89 58 97 56 35 89 95 72 

Pacific peoples 43 54 92 47 98 57 31 77 89 63 

Asian peoples 74 90 99 71 100 84 60 89 98 77 

Primary or basic secondary 203 60 85 54 98 60 28 81 93 71 

Secondary school qualification (only) 203 78 93 75 99 77 46 93 97 73 

Tertiary or post-graduate education 446 84 95 75 99 85 59 93 97 83 

Owned by self/partner 436 83 93 76 99 82 53 93 97 81 

In a trust 79 92 97 81 99 89 68 97 98 90 

Rented 275 68 92 60 98 67 37 87 95 73 

Owned by another in household 53 72 91 70 98 78 49 85 89 71 

In paid employment 500 82 95 74 99 80 52 91 97 80 

Not in paid employment 352 70 89 64 98 73 42 89 94 75 

Main urban area 616 78 92 72 98 77 52 90 96 79 

Provincial 128 77 94 66 99 84 43 89 95 75 

Rural 108 75 92 67 100 74 36 95 94 74 
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Total respondents 852 78 92 70 99 77 49 90 96 78 

Household income of $20,000 or less 128 56 91 55 97 64 28 81 95 67 

Household income of $20,001 to $50,000 239 74 87 67 98 70 41 91 93 77 

Household income of $50,001 to $100,000 240 80 94 72 99 79 49 91 96 80 

Household income of more than $100,000 173 95 98 84 99 94 70 98 99 86 

Personal income of $10,000 or less 67 66 95 53 99 72 32 79 93 73 

Personal income of $10,001 to $20,000 140 65 89 65 98 68 34 88 93 77 

Personal income of $20,001 to $30,000 129 73 90 72 97 64 33 95 97 77 

Personal income of $30,001 to $40,000 75 72 92 68 100 74 42 83 91 78 

Personal income of $40,001 to $50,000 97 78 89 70 98 75 52 86 97 76 

Personal income of $50,001 to $70,000 116 89 98 78 100 91 64 96 99 77 

Personal income of $70,001 to $100,000 81 93 98 85 99 90 65 98 100 88 

Personal income of more than $100,000 49 100 98 87 100 100 81 100 100 95 

Retired/superannuitant 171 74 86 73 99 73 49 92 99 78 

Beneficiary/unemployed 54 55 87 51 99 66 31 82 91 68 

Clerical/sales employee 54 86 88 75 100 86 46 95 100 80 

Semi-skilled worker 43 63 92 57 95 63 33 79 97 72 

Technical/skilled worker 143 82 93 76 98 79 54 94 95 82 

Business proprietor/self-employed 74 89 98 80 100 86 59 95 94 85 

Business manager/executive 65 89 98 77 100 90 62 89 98 78 

Teacher/nurse/police 72 80 95 71 98 79 49 90 96 76 

Professional/Senior Government official 66 84 100 71 100 92 71 97 97 80 

Labourer/manual/agriculture/domestic 55 51 86 51 99 43 15 81 91 61 

Negative net worth 192 65 91 57 98 68 37 86 95 68 

$0 to $100,000 net worth 144 78 92 69 98 82 48 88 95 75 

$101,000 to $300,000 net worth 173 76 91 69 100 73 45 91 93 75 

$301,000 to $600,000 net worth 174 83 92 79 99 77 56 94 98 84 

$601,000 plus net worth 169 91 96 83 99 90 62 95 99 93 

Note: The figures in green denote significantly higher results than average.  The figures in red denote significantly lower results than 
average. 
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Comparison with Australia 

In 2011 ANZ Australia published the fourth measure of adult financial literacy in Australia.
18

 Three thousand 

five hundred and two telephone interviews were carried out with Australians aged 18 years or over during July 

and August 2011. 

For the most part, the questions in the Australian survey differ to those used in the present survey. However, 

there are three similar questions that allow us to make comparisons between Australians and New Zealanders. 

These questions are shown in the table below, along with the percent of adults in each country who answered 

each correctly. 

Note that these questions are used in the OECD/INFE pilot study mentioned above, and measure 

understanding of risk and return, the ability to calculate interest plus principal, and understanding of 

compound interest. The approach used by OECD/INFE is to count the compound interest question correct only 

if the calculation of interest plus principal question is also answered correctly. The Australian survey does not 

report that result, so for the purpose of comparison we have presented the proportion of New Zealanders who 

answer the compound interest question correctly, irrespective of whether they answered the calculation of 

interest plus principal question correctly. 

Table 8. Comparison between Australian and New Zealand adults 

Questions (correct answer in bold) 
Australia 2011 

 % correct 
New Zealand 2013 

% correct 

An investment with a higher than average return is likely to have higher than 
average risk. 
a) True 
b) False 

87% 
(n=3,502) 

90% 

Suppose you put $100 into a no fee savings account with a guaranteed 
ƛƴǘŜǊŜǎǘ ǊŀǘŜ ƻŦ н҈ ǇŜǊ ȅŜŀǊΦ ¸ƻǳ ŘƻƴΩǘ ƳŀƪŜ ŀƴȅ ŦǳǊǘƘŜǊ ǇŀȅƳŜƴǘǎ ƛƴǘƻ ǘƘƛǎ 
ŀŎŎƻǳƴǘ ŀƴŘ ȅƻǳ ŘƻƴΩǘ ǿƛǘƘŘǊŀǿ ŀƴȅ ƳƻƴŜȅΦ Iƻǿ ƳǳŎƘ ǿƻǳƭŘ ōŜ ƛƴ ǘƘŜ 
account at the end of the first year, once the interest payment is made? 
Open response allowed. Correct answer: $102 

65% 
(n=1,177) 

77% 

And how much would be in the account at the end of five years, 
remembering there are no fees? Would it be: 
a) More than $110 
b) Exactly $110 
c) Less than $110 
d) Or is it impossible to tell from the information given 

59% 
(n=1,177) 

60% 

Note: The Australian question was worded ΨAn investment with a high return is likely to have higher than average riskΦΩ ¢ƘŜ ŦƛƎǳǊŜǎ ƛƴ 
green denote significantly higher results than Australia. All New Zealand percentages are based on the full sample of 852 respondents. 
 

As can be seen in the table, a slightly larger proportion of New Zealanders answer the risk and return question 

correctly, and greater proportion answer the calculation of interest plus principal question correctly. There is 

no difference when it comes to the compound interest question. 

  

                                                                 

18 ANZ (2011). Adult financial literacy in Australia. http://www.anz.com/resources/f/9/f9fc9800493e8ac695c3d7fc8cff90cd/2011-Adult-
Financial-Literacy-Full.pdf.pdf?CACHEID=f9fc9800493e8ac695c3d7fc8cff90cd  

http://www.anz.com/resources/f/9/f9fc9800493e8ac695c3d7fc8cff90cd/2011-Adult-Financial-Literacy-Full.pdf.pdf?CACHEID=f9fc9800493e8ac695c3d7fc8cff90cd
http://www.anz.com/resources/f/9/f9fc9800493e8ac695c3d7fc8cff90cd/2011-Adult-Financial-Literacy-Full.pdf.pdf?CACHEID=f9fc9800493e8ac695c3d7fc8cff90cd
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Money management 

This year sees several significant changes in financial knowledge in regard to money management. 

There continues to be a slow ōǳǘ ǎǘŜŀŘȅ ƛƴŎǊŜŀǎŜ ƛƴ bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ ǎŀǾƛƴƎǎΣ ǇŀǊǘƛŎǳƭŀǊƭȅ 

among the 55 to 64 year old age group.  Knowledge is improving for both those with a savings account and 

those without one.  These changes may be due in part to what we believe has been a greater level of general 

public conversation about money and finances since the GFC, and also the increased emphasis being advanced 

by a variety of financial institutions on educating the public about what saving is and why it is important.  

Higher unemployment in recent years may have led to increased uncertainty over job security, and this is also 

likely to have played a part in the increased focus on saving for the future. 

While understanding of equity is stable overall, there is an upward trend in the ability of mortgage holders to 

correctly calculate equity, building on the improvement seen in 2009. 

IƻǿŜǾŜǊΣ ǘƘŜ ƛƳǇǊƻǾŜƳŜƴǘǎ ƛƴ bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ Ƙƻǿ ǘƻ ŎŀƭŎǳƭŀǘŜ ŦƛƎǳǊŜǎ ŦǊƻƳ ŀ ōŀƴƪ 

statement reported in 2009 have not been maintained, with current findings returning to the 2005 benchmark 

level.  There have been falls in both the ability to identify forward calculations (how long to save an additional 

amount ς Q2d) and backward calculation (how much has already been saved ς Q2c).  It is possible these 

ŎƘŀƴƎŜǎ ǊŜƭŀǘŜ ǘƻ ŦŀƳƛƭƛŀǊƛǘȅ ǿƛǘƘ ōŀƴƪ ǎǘŀǘŜƳŜƴǘǎ ǊŀǘƘŜǊ ǘƘŜ bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ ƴǳƳŜǊƛŎŀƭ ŀbility. With the 

uptake of Internet banking, a proportion of New Zealanders will have opted out of receiving regular bank 

statements. Anecdotal evidence in support of this was offered by out interviewers; a few respondents offered 

comments that the bank statement seemed ΨƻƭŘ ŦŀǎƘƛƻƴŜŘΩΦ 

Use of Internet banking continues to rise, with nearly six-in-ten New Zealanders now using it.  While there are 

few significant increases in the proportion of people who are able to identify the financial benefits of Internet 

banking, there continues to be a broad understanding of the range of benefits it offers. However, the 

proportion of New Zealanders who say it offers no benefits or that they are anti-Internet has risen significantly 

in 2013, although this group remains small at 7%.  This increase perhaps reflects the amount of media 

coverage Internet fraud has received in recent years. Among those who use Internet banking, there appears to 

be a growing sense of this being a routine activity, with fewer users mentioning a range of specific financial 

advantages of Internet banking.  As Internet banking has become more ubiquitous people may no longer see 

its distinct advantages. 
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Numeracy 

Bank statements 

A series of questions relating to bank statements were asked.  Findings from the first three questions (Q2a, 

Q2b and Q2c) asked are reported in the Banking section of this report.  Results from the last question in the 

series (Q2d) are reported below. 

bƻǿ LΩƳ ƎƻƛƴƎ ǘƻ ǎƘƻǿ ȅƻǳ ŀƴ ŜȄŀƳǇƭŜ ƻŦ ŀ ōŀƴƪ ǎǘŀǘŜƳŜƴǘ ŀƴŘ L ǿƛƭƭ ŀǎƪ ȅƻu some questions about it.  Please 

look closely at this bank statement and can you tell me: 

Q2d)  How many months would it take them to save another $10,000? 

 

 



 

 

 

Page 40 

­  βІγ 

 

Ne

w 

Zea

lan

der

ǎΩ 

fina

nci

al 

kno

wle

dge 

 
Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

Fewer New Zealanders can correctly identify the amount of time required (13 months/12.5 months) now than 

in 2009 (down nine percentage points to 65%).  The current result is consistent with the benchmark findings in 

2005. 

  

Source: Q2d
Base: All respondents aware have saved
(n 2005=647, 2009=692, 2013=666)
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Bank statement ςcorrect: time taken to save another $10,000
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Demographic drivers 

The decrease in knowledge in this area has been driven by significant falls among the following groups: 

Á Females (down 11 percentage points, from 71% to 60%) 

Á 45-54 year olds (down 14 percentage points, from 83% to 69%) 

Á New Zealand Europeans (down 8 percentage points, from 77% to 69%) 

Á Those with at least some tertiary education (down 12 percentage points, from 82% to 70%) 

Á Renters (down 19 percentage points, from 74% to 55%) 

Á Those not in paid employment (down 11 percentage points, from 69% to 58%) 

Á Urban residents (down 8 percentage points, from 74% to 66%) 

Á Rural residents (down 21 percentage points, from 76% to 55%) 

Á Annual household income under $20,000 (down 19 percentage points from 67% to 48%) 

Á Annual household income between $50,000 and $100,000 (down 18 percentage points, from 85% to 67%) 

Á Annual personal income between $10,000 and $20,000 (down 18 percentage points, from 72% to 54%) 

Á Annual personal income between $20,000 and $30,000 (down 18 percentage points, from 73% to 55%) 

Á Annual personal income between $70,000 and $100,000 (down 13 percentage points, from 89% to 76%). 

All knowledge groups are less likely to correctly identify the amount of time required to save an additional 

$10,000, and results for those in the Medium knowledge group have fallen significantly (down 16 percentage 

points, from 71% to 55%). 
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Months to save 

We asked a series of questions on the topic of savings.  The first of these (Q27) is reported here.  The majority 

of subsequent questions (Q28a-c, Q29a-b, Q31, Q32 and Q33) are included in the Saving section of this report. 

People were reminded that they could use a calculator or pen and paper when answering these questions.  

Q27)  Jane has a job with a take home pay of $1,600 per month.  She must pay $400 for rent and $200 for 

groceries each month.  She also spends $200 per month on transport.  If she budgets $200 each month 

for clothing, $200 for restaurants and $200 for everything else, how many months will it take her to 

save $2,000? 

 
Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

Over three quarters (77%) of New Zealanders can correctly identify that it will take Jane 10 months to save 

$2,000.  While these results are statistically similar to those of both 2009 and 2005 current findings have fallen 

slightly, losing some of the ground gained between 2005 and 2009.  

Source: Q27
Base: All respondents 
(n 2005=856, 2009=850, 2013=852)

1

6
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76
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80
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0% 20% 40% 60% 80% 100%

Don't understand

Don't know

Other

Correct - 10 months

2013 2009 2005

Take home pay $1,600 per month ςhow many months to save $2,000?

Monthly expenses:

$400 rent $200 clothing $200 transport

$200 groceries $200 restaurants $200 everything else
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Understanding financial terms 

Definition of terms 

People were asked to undertake a matching exercise, marrying up financial terms with their definitions: 

Q7) I have here one set of cards with different terms on them and another set of cards that have 

definitions.  There are more definition cards than terms.  I would like you to find the best match 

between the terms and the definitions.  

 

Results for all six of the terms are consistent with 2009.  Since 2005, there has been a significant increase in 

the proportion of New Zealanders who can correctly define savings (up three percentage points to 91%). 

  

Source: Q7
Base: All respondents, excluding pilot in 2005 
(n 2005=817, 2009=850, 2013=852)
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Demographic drivers 

/ƻƳǇŀǊŜŘ ǘƻ нллрΣ ǘƘŜ ƛƴŎǊŜŀǎŜ ƛƴ bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ ŀōƛƭƛǘȅ ǘƻ ŎƻǊǊŜŎǘƭȅ ŘŜŦƛƴŜ ǎŀǾƛƴƎǎ Ƙŀǎ ōŜŜƴ driven by 

significant rises among the following groups: 

Á 55-64 year olds (up 13 percentage points, from 79% to 92%) 

Á Urban residents (up 3 percentage points, from 89% to 92%) 

There have been increases for all knowledge groups, although none of the improvements are statistically 

significant. 

The chart below looks at understanding of financial terms by product ownership. 

 

!ǎ ǿŜΩǾŜ ǎŜŜƴ ƛƴ ǇǊŜǾƛƻǳǎ ȅŜŀǊǎΣ ƻǿƴŜǊǎƘƛǇ ƻŦ ŦƛƴŀƴŎƛŀƭ ǇǊƻŘǳŎǘǎ ǘŜƴŘǎ ǘƻ be associated with higher 

understanding of relevant financial terms.  Current results are broadly consistent with those of previous years.  

The exception to this is a significant increase in the ability to correctly define savings among those with a 

savings account when comparing the current results against those of 2005 (up four percentage points to 92%).  

¢Ƙƛǎ ŎƘŀƴƎŜ ƛǎ ǇŀǊǘ ƻŦ ŀ ƎŜƴŜǊŀƭ ǳǇǿŀǊŘ ǘǊŜƴŘ ŦƻǊ ŎƻǊǊŜŎǘƭȅ ƳŀǘŎƘƛƴƎ ǘƘŜ ŘŜŦƛƴƛǘƛƻƴ ƻŦ ΨǎŀǾƛƴƎΩΣ ŀƳƻƴƎ ōƻǘƘ 

those with and without a savings account.  A similar trend can be seen for being able to define a term deposit 

among those who have one. 
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Net worth 

Initially, people were asked: 

Q8a) 5ƻ ȅƻǳ ƪƴƻǿ ǿƘŀǘ ǘƘŜ ǘŜǊƳ ΨƴŜǘ ǿƻǊǘƘΩ ƳŜŀƴǎΚ 

Those who said they knew what the term meant were given a showcard with four statements and asked to 

choose the correct ŘŜŦƛƴƛǘƛƻƴ ƻŦ ΨƴŜǘ ǿƻǊǘƘΩΦ  ¢ƘŜ ƻǇǘƛƻƴǎ ǿŜǊŜ ǇǊŜǎŜƴǘŜŘ ŀǎΥ 

Q8b)  ¢ƻ ƪƴƻǿ Ƙƻǿ ƳǳŎƘ ǿŜŀƭǘƘ ȅƻǳ ƘŀǾŜΣ ȅƻǳ ƴŜŜŘ ǘƻ ƳŜŀǎǳǊŜ ȅƻǳǊ ƴŜǘ ǿƻǊǘƘΦ  ΨbŜǘ ǿƻǊǘƘΩ ƳŜŀƴǎΧ    

a) The difference between your expenditure (what you spend) and income (what you earn or 

receive) 

b) The difference between your assets (all that you own) and your liabilities (all that you owe) 

c) The difference between your bank borrowings and savings 

d) None of the above 

 

There has been no change in the proportion of New Zealanders who say they knoǿ ǿƘŀǘ ΨƴŜǘ ǿƻǊǘƘΩ ƳŜŀƴǎ ς 

seven-in-ten (70%) claim this knowledge. 

hŦ ǘƘƻǎŜ ǿƘƻ ǎŀȅ ǘƘŜȅ ƪƴƻǿ ǿƘŀǘ ΨƴŜǘ ǿƻǊǘƘΩ ƳŜŀƴǎΣ ǘƘŜ ƳŀƧƻǊƛǘȅ όуп҈ύ ŎƘƻǎŜ ǘƘŜ ŎƻǊǊŜŎǘ ŘŜŦƛƴƛǘƛƻƴΦ  ¢Ƙƛǎ 

result is consistent with findings from 2009.  Since 2005 there has been a significant increase in the proportion 

ƻŦ bŜǿ ½ŜŀƭŀƴŘŜǊǎ ǿƘƻ Ŏŀƴ ŎƻǊǊŜŎǘƭȅ ŘŜŦƛƴŜ ΨƴŜǘ ǿƻǊǘƘΩ όǳǇ ŦƛǾŜ ǇŜǊŎŜƴǘŀƎŜ Ǉƻƛƴǘǎ ŦǊƻƳ тф҈ ƛƴ нллр ǘƻ уп҈ ƛƴ 

2013). 
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¢ŀƪƛƴƎ ōƻǘƘ ǉǳŜǎǘƛƻƴǎ ƛƴǘƻ ŀŎŎƻǳƴǘΣ ǘƘŜ ƻǾŜǊŀƭƭ ǇǊƻǇƻǊǘƛƻƴ ƻŦ bŜǿ ½ŜŀƭŀƴŘŜǊǎ ǿƘƻ Ŏŀƴ ŎƻǊǊŜŎǘƭȅ ŘŜŦƛƴŜ ΨƴŜǘ 

wƻǊǘƘΩ ƛǎ рф҈Φ  ¢Ƙƛǎ ŦƛƴŘƛƴƎ ƛǎ ƻƴ ǇŀǊ ǿƛǘƘ нллф όŀƭǎƻ рф҈ύ ŀƴŘ ƛǎ ǎƛƳƛƭŀǊ ǘƻ нллр όрс҈ύΦ 

Gross salary 

People were asked if gross income was before or after tax: 

Q9) And now a question about tax. Is ŀ ǇŜǊǎƻƴΩǎ gross salary before or after tax? 

 

The majority (87%) of New Zealanders know that gross salary is before tax.  This result is in line with previous 

findings. 

  

Source: Q9
Base: All respondents 
(n 2005=856, 2009=850, 2013=852)
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Equity 

People were asked: 

Q21a) 5ƻ ȅƻǳ ƪƴƻǿ ǿƘŀǘ ǘƘŜ ǘŜǊƳ ΨŜǉǳƛǘȅΩ ƳŜŀƴǎΚ 

¢ƘƻǎŜ ǿƘƻ ǎŀƛŘ ǘƘŜȅ ƪƴŜǿ ǿƘŀǘ ΨŜǉǳƛǘȅΩ ƳŜŀƴǘ ǿŜǊŜ ǘƘŜƴ ǇǊŜǎŜƴǘŜŘ with an example situation and asked to 

determine the amount of equity: 

Q21b) Mike owns a house worth $275,000 and has a home loan of $125,000. What is his equity in the house?  

 

Two thirds (67%) of bŜǿ ½ŜŀƭŀƴŘŜǊǎ ŎƭŀƛƳ ǘƻ ƪƴƻǿ ǿƘŀǘ ΨŜǉǳƛǘȅΩ ƳŜŀƴǎΦ  bƛƴŜ ƛn ten (90%) of those who say 

ǘƘŜȅ ƪƴƻǿ ǿƘŀǘ ΨŜǉǳƛǘȅΩ ƳŜŀƴǎ ŀǊŜ ŀōƭŜ ǘƻ ŎƻǊǊŜŎǘƭȅ ŘŜǘŜǊƳƛƴŜ ǘƘŜ ŀƳƻǳƴǘ ƻŦ Ŝǉǳƛǘȅ ƛƴ ǘƘŜ ŜȄŀƳǇƭŜ ǎŎŜƴŀǊƛƻΦ  

Results for both questions are consistent with previous survey findings. 

The chart on the following page shows the level of correct knowledge of the meaning of equity among the 

total sample, and breaks this down by whether people do/do not have a mortgage. 
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Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

Based on findings from both questions, the overall proportion of New Zealanders who can correctly determine 

ΨŜǉǳƛǘȅΩ ƛǎ см҈Σ ǾŜǊȅ ƳǳŎƘ ƻƴ ǇŀǊ ǿƛǘƘ ǇǊŜǾƛƻǳǎ ǊŜǎǳƭǘǎΦ  ¦ƴŘŜǊǎǘŀƴŘƛƴƎ of equity continues to increase among 

those with a mortgage, with current results significantly higher than in 2005 (up thirteen percentage points to 

84%).  Knowledge is static among those without a mortgage, with 2013 results remaining significantly lower 

than those of the benchmark findings in 2005 (down six percentage points to 50%). 
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Credit cards 

Understanding of credit card payments was explored through the following question: 

Q4) Please tell me which of the following statements are true and which are false? 

a) If John pays off the full amount on his credit card each month he gets interest-free days on 

purchases 

b) If John only pays the minimum payment each month he still owes money after the minimum 

payment. 

 

Almost two thirds (64%) of New Zealanders know that paying off his credit card in full each month would give 

John interest-free days on purchases.  Most (84%) New Zealanders know that if John only pays the minimum 

amount he would still owe money on his credit card.  Both these findings are consistent with those of previous 

years. 

  

`

Source: Q4
Base: All respondents
(n 2005=856, 2009=850, 2013=852)
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The following chart presents these results by credit card ownership. 

 
Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

In line with what we would expect, credit card holders have a greater knowledge of credit card payments than 

those who do not have a credit card.  

There has been no change since 2009 in the overall proportion of New Zealanders who know that paying off 

the full amount on a credit card gives you interest-free days on purchases.  However, results for those who 

have a credit card have been trending downwards, and are now significantly lower than in 2005 (down six 

percentage points to 73% in 2013). 

Since 2009 there has been a significant decline in the proportion of people with a credit card who know that if 

you only pay off the minimum amount each month you will still owe money after making the minimum 

payment (down four percentage points to 90% in 2013).  The current result is also significantly lower than the 

2005 finding. Conversely, those without a credit card are significantly more likely to know the impact of only 

making minimum payments now than they were in 2009 (up seven percentage points to 75% in 2013).    

Source: Q4
Base: Varies by credit card ownership
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Banking 

Bank statements 

People were asked a series of questions about bank statements. Findings from the last question in the series 

(Q2d) have been reported earlier in the section entitled Numeracy.  Results for the first three questions are 

presented in this section of the report.  The questions reported here are as follows: 

bƻǿ LΩƳ ƎƻƛƴƎ ǘƻ ǎƘƻǿ ȅƻǳ ŀƴ ŜȄŀƳǇƭŜ ƻŦ ŀ ōŀƴƪ ǎǘŀǘŜƳŜƴǘ ŀƴŘ L ǿƛƭƭ ŀǎƪ ȅƻǳ ǎƻƳŜ ǉǳŜǎǘƛƻƴǎ ŀōƻǳǘ ƛǘΦ tƭŜŀǎŜ 

look closely at this bank statement and can you tell me: 

Q2a) How much did they have at the end of the month? 

Q2b) Have they saved money this month? 

Q2c) How much have they saved this month? 
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Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

The majority of New Zealanders (91%) can correctly identify the amount of money in the account at the end of 

the month.  Most (80%) are able to spot that the account owner had saved money that month.  Both of these 

results are consistent with previous years.  Among those who identified that the account owner had saved 

money just under three quarters (73%) correctly calculated how much had been saved.  However, this 

represents a significant decrease from 2009 (down seven percentage points from 80%).  The current finding is 

consistent with the 2005 result. 

Demographic drivers 

The decrease in knowledge in this area has been driven by significant falls among the following groups: 

Á Females (down 9 percentage points, from 78% to 69%) 

Á 45-54 year olds (down 12 percentage points, from 85% to 73%) 

Á New Zealand Europeans (down 7 percentage points, from 83% to 77%) 

Á Those with at least some tertiary education (down 6 percentage points, from 83% to 77%) 

Á People who own their own home either independently or with their partner (down 8 percentage points, 
from 82% to 74%) 

Á Those in paid employment (down 7 percentage points, from 81% to 74%) 

Á Urban residents (down 8 percentage points, from 81% to 73%) 
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Á Annual household income between $50,000 and $100,000 (down 12 percentage points, from 85% to 
73%). 

Decreases in knowledge are also evident across all knowledge groups, and are significantly lower for those in 

the Medium knowledge group (down 11 percentage points, from 78% to 67%). 

Withdrawing cash 

Awareness of the fees which apply to basic banking services was tested with the following question: 

Q3) John needs to take out $50 cash for the weekend and also pay for his groceries.  Generally, which of 

the following ways would John pay the least in fees and costs?  

 
Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

Six-in-ten (62%) New Zealanders are able to correctly identify that the best way for John to pay the least in 

fees and costs was to pay by EFTPOS and to take out cash in the same transaction.  One third (33%) incorrectly 

believe that withdrawing cash from a bank teller is the best way to minimise fees and costs.  Both of these 

findings are consistent with 2009 results but, as in 2009, they are significantly different from those reported in 

2005.   

In 2005 a significantly higher proportion of New Zealanders (67%) correctly selected the combined EFTPOS 

transaction as the best way to avoid fees and costs, while a significantly lower proportion (28%) thought going 

to a bank to withdraw money was the way to pay the least in fees and costs. 
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Advantages of Internet banking 

To investigate the extent to which New Zealanders recognise the financial advantages of Internet banking, 

people were asked: 

Q5) Amanda usually does her banking over the counter at her local branch.  What financial advantages 

would there be if Amanda used Internet banking instead of going into her local branch?  Any other 

financial advantages?  

The table below shows the main advantages of Internet banking mentioned by New Zealanders. 

Table 9: Main advantages of Internet banking mentioned by New Zealanders. 

Main reason given 
2005 

% 
2009 

% 
2013 

% 

Sample size n= 856 850 852 

Correct - Cheaper / cost / no fees / fees lower than over the counter 56 55 54 

Quicker 38 43 45 

Convenience 26 39 36 

Can do it in her own time / time management 16 20 25 

24 hour access / can use it anytime 16 26 22 

Access at home/work 18 27 21 

Save on transport costs/time  11 11 17 

Can see details of transactions / transaction history / keeps track of finances 12 16 14 

Can do more things with Internet banking 4 6 7 

No advantages / anti Internet 4 5 7 

Secure / privacy 1 5 5 

5ƻƴΩǘ ƪƴƻǿ 15 12 7 

Source: Q5 
Base: All respondents 
Note: Responses mentioned by less than 5% of respondents in 2013 are not shown. The figures in green denote statistically significant 
increases since the previous wave. The figures in red denote statistically significant decreases since the previous wave. 
 

As in previous years, the key financial advantage New Zealanders see in using Internet banking rather than 

going into a branch is that doing so is cheaper ς over half (54%) correctly identify this as the main financial 

advantage. 

Mention of being able to bank from home/work has fallen significantly since 2009 (down six percentage points 

to 21% in 2013).  However, there has been a significant rise in the proportion of people mentioning being able 

to do their banking in their own time as an advantage (up five percentage points to 25% in 2013).  There has 

also been a significant increase in the proportion of New Zealanders mentioning the transport cost/time 

savings which can be made by using Internet banking (up 6 percentage points to 17% in 2013). 

There were a large number of increases in mention of specific advantages between 2005 and 2009.  The 

general upward trend continues for being quicker, more convenient, providing 24 hour access, being able to 

bank in your own time, being able to do more things with Internet banking and it being secure/private ς all of 

these advantages are significantly more likely to be mentioned now than in 2005.  These results are likely to 

have been influenced by the growing prevalence of Internet banking in New Zealand ς 59% use Internet 

banking now compared to 47% in 2009 and 34% in 2005, with results rising significantly between each wave of 

research.   
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However, since 2005 there has also been a significant rise in the proportion of New Zealanders who say 

Internet banking offers no advantages/that they are anti-Internet.  This may be because of the increased focus 

on Internet fraud in recent years. 

The following table shows findings based on users of Internet banking. 

Table 10: Main advantages of Internet banking mentioned by Internet banking users. 

Main reason given 
2005 

% 
2009 

% 
2013 

% 

Sample size n= 238 366 472 

Correct - Cheaper / cost / no fees / fees lower than over the counter 75 72 66 

Quicker 48 56 51 

Convenience 37 51 41 

Can do it in her own time / time management 22 23 30 

24 hour access / can use it anytime 24 33 26 

Access at home/work 21 35 23 

Save on transport costs/time  12 13 20 

Can see details of transactions / transaction history / keeps track of finances 17 22 18 

Can do more things with Internet banking 7 8 10 

Secure / privacy 1 9 5 

5ƻƴΩǘ ƪƴƻǿ 4 2 1 

Source: Q5 
Base: Internet banking users 
Note: Responses mentioned by less than 5% of respondents in 2013 are not shown. The figures in green denote statistically significant 
increases since the previous wave. The figures in red denote statistically significant decreases since the previous wave. 
 

Since 2009 there have been significant decreases for many of the advantages of Internet banking, including the 

main financial advantage of Internet banking being cheaper than going into a branch.  All of these declines, 

with the exception of being able to bank at home/work, are specific to Internet banking users rather than the 

wider population.  This suggests that among those who use Internet banking there is, to some degree, a sense 

of ennui about the advantages it provides.  

However, since 2009 mention of being able to complete banking in your own time has risen among Internet 

banking users (up seven points to 30% in 2013).  The proportion of those saying Internet banking saves 

transport costs/time has also significantly increased (up 7 percentage points to 20% in 2013).  Both of these 

results have also risen across New Zealanders as a whole. 
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Advantages of paying bills on or before the due date 

Similarly, people were asked: 

Q6a) If Elizabeth has a telephone bill due on the 20
th
 of the month, are there advantages in paying the bill 

on or just before the day it is due? 

Q6b) What advantages are there?  Anything else? 

The following charts shows results for these questions. 

 

Over three quarters (78%) of New Zealanders know that there are advantages in paying a bill on or just before 

the due day.  This result is consistent with findings from previous years.  While there has been only a slight 

(non-significant) fall in the proportion of people incorrectly saying that there are no advantages in paying a bill 

on or just before the due day (down three percentages points from 21% in 2009 to 18% in 2013), results have 

been trending downwards.  Significantly fewer New Zealanders now think there are no advantages in timely 

bill payment than was the case in 2005. 
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The table below shows the main advantages people see in paying a bill on or just before the due day. 

Table 11: Main advantages people see in paying a bill on or just before the due day. 

Main reason given 
2005 

% 
2009 

% 
2013 

% 

Sample size n= 642 637 651 

Correct - Avoid being charged interest/fee for being overdue 45 57 53 

Correct - She may/does qualify for a discount/reward for paying on time 47 47 46 

Correct - Maximise interest earned on her money 23 16 18 

tŜŀŎŜ ƻŦ ƳƛƴŘ ǘƘŀǘ ǇŀƛŘ ŀƴŘ ǿƻƴΩǘ ōŜ ŘƛǎŎƻƴƴŜŎǘŜŘ 16 14 15 

Gets a good credit history with telephone company 14 20 14 

5ƻƴΩǘ ƪƴƻǿ - - 1 

Source: Q6b 
Base: Those who considered it an advantage 
Note: The figures in green denote statistically significant increases since the previous wave. The figures in red denote statistically 
significant decreases since the previous wave. 

Avoiding interest charges/overdue fees is the main advantage New Zealanders see in paying a bill on or just 

before the due day, with over half (53%) mentioning this.  Overall, results are consistent with those of 2009.  

The one exception to this is mention of establishing a good credit history, which has fallen significantly (down 

six points to 14% in 2013).  This reverses the increase seen between 2005 and 2009. 

While results are similar between 2009 and 2013, avoiding interest/overdue charges is more likely to be 

mentioned now than in 2005. Maximising the interest earned on the money is less likely to be mentioned as an 

advantage. 
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Budgeting 

There has been a significant improvement in the level of knowledge of what a budget is φ most (85%) New 

Zealanders now understand what a budget is, up significantly from 2009.  This increase has been driven in 

large part by a significant increase in understanding among those aged 18 to 24 years. 

The most important reason for having a budget remains having control of your finances, with nine-in-ten New 

Zealanders spontaneously mentioning this as a reason.  While there is a high degree of understanding of what 

budgets are and why they are important, there is less awareness of who should have one.  Currently, three 

quarters of New Zealanders know that everyone should have a budget, a result whiŎƘ ƘŀǎƴΩǘ ŎƘŀƴƎŜŘ ǎƛƴŎŜ ǘƘŜ 

2005 benchmark research.     

Description of a budget 

Knowledge of what a budget is was tested through the following question: 

Q10) Which of the following is the best description of a budget? 

 
Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

The majority (85%) of New Zealanders can correctly identify the best description of a budget.  There has been 

a significant increase since 2009 in the proportion of people who know that a budget is Ψŀ Ǉƭŀƴ ŦƻǊ ǿƘŀǘ ȅƻǳ 

ŜŀǊƴ ŀƴŘ ǿƘŀǘ ȅƻǳ ǎǇŜƴŘΩ (up four percentage points from 81%).  The current result is consistent with 2005 

data. 
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Spending as little as you
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Demographic drivers 

The increase in knowledge of what a budget is has been driven by significant improvements in scores among 

the following groups: 

Á 18-24 year olds (up 16 percentage points, from 68% to 84%) 

Á Those who identify with an Asian ethnicity (up 18 percentage points, from 70% to 88%) 

Á Those with a secondary school qualification (up 7 percentage points, from 78% to 85%) 

Á Urban residents (up 5 percentage points, from 81% to 86%). 

Importance of a budget 

People were asked to give spontaneous answers to the following question: 

Q11) Why is it important to have a budget? Anything else? 

The table below shows responses to this question.  People could give more than one answer.  Categories that 

ŀǊŜ ǎƛƳƛƭŀǊ ǘƻ ŜŀŎƘ ƻǘƘŜǊ ƘŀǾŜ ōŜŜƴ ƎǊƻǳǇŜŘ ǘƻƎŜǘƘŜǊ ŀƴŘ ǇǊŜǎŜƴǘŜŘ ŀǎ ŀ ΨƴŜǘǘ ǎŎƻǊŜΩ ς this figure gives the 

percentage of respondents that gave at least one of the more detailed suggestions (which are listed below the 

nett score). 

Table 12: Reasons for saying it is important to have a budget 

Main reason given - all correct 
2005 

% 
2009 

% 
2013 

% 

Sample size n= 856 850 852 

Nett Control 92 92 91 

¢ƻ ŎƻƴǘǊƻƭ ǎǇŜƴŘƛƴƎ κ ǎƻ ȅƻǳ ŘƻƴΩǘ ƻǾŜǊǎǇŜƴŘ κ ǘƻ ƭƛǾŜ ǿƛǘƘƛƴ ȅƻǳǊ ƳŜŀƴǎ 80 84 81 

To have savings / surplus 32 25 28 

To make sure money will last 14 16 16 

To achieve financial goals / for the future 20 15 16 

Nett Planning 46 53 51 

To plan how much you can spend and save 35 43 41 

To plan what you will spend your money on 24 23 20 

Nett Tracking 37 43 39 

To keep track of where your money is going 33 38 35 

So you know where your income is coming from 15 12 11 

Source: Q11 
Base: All respondents 
Note: Responses mentioned by less than 5% of respondents in 2013 are not shown. The figures in green denote statistically significant 
increases since the previous wave. The figures in red denote statistically significant decreases since the previous wave. 

Current results are consistent with those of 2009.  Since 2005 there has been a significant decrease in the 

proportion of people who say it is important to have a budget to achieve financial goals/for the future (down 

four percentage points to 16%).  There has also been a significant decrease in those saying a budget is 

important so you know where your income is coming from (down four percentage points to 11%). 

The overall proportion of New Zealanders who mentioned planning as an important reason for having a 

budget has risen significantly since 2005 (up five percentage points to 51%).  Within this nett score, 

significantly more people now mention planning how much you can spend and save as a reason to have a 

budget (up six percentage points to 41%), and significantly fewer think planning what you will spend your 

money on is important (down four percentage points to 20%). 
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Who benefits from a budget 

People were asked: 

Q12) Which of the following best describes who can benefit from having a budget?  

 

Around three quarters (73%) of New Zealanders know that everyone would benefit from having a budget.  A 

fifth (19%) think a budget is for those who have difficulties managing money.  Both of these results are 

consistent with the findings from previous years. 

  

Source: Q12
Base: All respondents 
(n 2005=856, 2009=850, 2013=852)
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Financial planning 

New Zealanders have a good understanding of financial plans, with knowledge levels high among both those 

who do and do not have a financial plan themselves. 

Understanding of financial plans 

The level of understanding of financial plans was tested with the following question: 

Q16) I am going to read out some statements about financial plans and would like you to tell me whether 

you think the statement is true, fŀƭǎŜΣ ƻǊ ǿƘŜǘƘŜǊ ȅƻǳ ŘƻƴΩǘ ƪƴƻǿΦ  

 

As in previous years, most New Zealanders have a good understanding of financial plans: 

Á Nearly nine-in-ǘŜƴ όуу҈ύ ŎƻǊǊŜŎǘƭȅ ƛŘŜƴǘƛŦȅ ǘƘŀǘ ǘƘŜ ǎǘŀǘŜƳŜƴǘ ΨŦƛƴŀƴŎƛŀƭ Ǉƭŀƴǎ ŀǊŜ ǎŜǘ ǳǇ ƻƴŎŜ ŀƴŘ ȅƻǳ ǳǎŜ 
that plan throughout youǊ ƭƛŦŜΩ ƛǎ ŦŀƭǎŜΦ 

Á !ƭƳƻǎǘ ŀƭƭ όфт҈ύ ƪƴƻǿ ǘƘŀǘ ƛǘ ƛǎ ǘǊǳŜ ǘƘŀǘ ΨŦƛƴŀƴŎƛŀƭ Ǉƭŀƴǎ ǎƘƻǳƭŘ ǘŀƪŜ ƛƴǘƻ ŀŎŎƻǳƴǘ ǇƻǎǎƛōƭŜ ŎƘŀƴƎŜǎ ƛƴ ȅƻǳǊ 
ƭƛŦŜΩΦ 

Á Over nine-in-ten (92%) correctly say ǘƘŀǘ ΨŦƛƴŀƴŎƛŀƭ ǇƭŀƴƴƛƴƎ ƛǎ ŀōƻǳǘ ƛƴǾŜǎǘƳŜƴǘ ƻƴƭȅΩ ƛǎ ŦŀƭǎŜΦ 

The current findings are consistent with those of previous years, and there are no significant differences 

between those who have a financial plan and those who do not. 

  

Source: Q16
Base: All respondents
(n 2005=856, 2009=850, 2013=852)
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Debt knowledge 

Most New Zealanders (80%) understand the role of a guarantor. As in previous years, just over half of New 

Zealanders understand that consolidating debt at a lower interest rate is the fastest way to pay off debt.  As 

with knowledge of the role of guarantors, understanding is greater among those who have a loan or a 

mortgage. 

Loan guarantees 

The level of understanding of the responsibility of a loan guarantor was tested with the following question: 

Q18) If Bob personally guarantees a loan for John, and John does not make the repayments he is supposed 

to, which one of the following is Bob required to do?   

a) Bob has to represent John in court 

b) Bob has to take over the debt and make the repayments 

c) Bob has to help to get the money from John. 

 
Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

Eight-in-ten (80%) New Zealanders correctly identify that if John does not make loan repayments they become 

.ƻōΩǎ ǊŜǎǇƻƴǎƛōƛƭƛǘȅΦ  ¢Ƙƛǎ ǊŜǎǳƭǘ is not significantly different from either the 2009 or 2005 result. 

Source: Q18
Base: All respondents 
(n 2005=856, 2009=850, 2013=852)
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LŦ .ƻō ǇŜǊǎƻƴŀƭƭȅ ƎǳŀǊŀƴǘŜŜǎ ƭƻŀƴ ŦƻǊ WƻƘƴ ϧ WƻƘƴ ŘƻŜǎ ƴƻǘ ƳŀƪŜ ǊŜǇŀȅƳŜƴǘǎΧ



 

 

 

Page 63 

­  βІγ 

 

Ne

w 

Zea

lan

der

ǎΩ 

fina

nci

al 

kno

wle

dge 

Those with a loan (either a mortgage or personal loan) are significantly more likely than those without one to 

identify the correct answer (89% of those with a loan chose the right answer compared to 73% of those 

without). 

Debt management 

wŜǎǇƻƴŘŜƴǘǎΩ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ ǘƘŜ ŦŀǎǘŜǎǘ ǿŀȅ ǘƻ Ǉŀȅ ƻŦŦ ŘŜōǘ ǿŀǎ ǘŜǎǘŜŘ ǿƛǘƘ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ǉǳŜǎǘƛƻƴΥ  

Q19) If Pete has $2,000 owing on his credit card paying 19.5% interest, and another personal loan of $500 

at 11.5% interest, which would allow him to get rid of his debt faster?   

a) Repay the minimum amount on the credit card and repay the personal loan faster 

b) Pay off the credit card debt faster and pay only the minimum amount on the personal loan until the 

credit card debt is cleared 

c) Invest any available money in a term deposit paying 7% 

d) Transfer or consolidate the credit card debt into the personal loan and pay the lower interest rate. 

 

Around half (53%) of New Zealanders know that the best way for Pete to get rid of debt faster is to consolidate 

his credit card debt into his personal loan, and thus pay a lower interest rate.  This result is consistent with 

those of previous years. 

Since 2005 there has been a significant increase in the proportion of New Zealanders who incorrectly selected 

repaying the personal loan faster than the credit card (up four percentage points to 9%). 

The chart below shows that those who have a personal loan or mortgage are more likely to select the correct 

answer.  There have been no changes in these findings over time. 

Source: Q19
Base: All respondents 
(n 2005=856, 2009=850, 2013=852)
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Home loans/mortgages 

Knowledge of ways to minimise interest on a mortgage is mixed ς the vast majority of New Zealanders know 

that mortgage interest can be minimised by increasing the amount of regular payments, but only just over half 

know that paying half your monthly payment every fortnight will minimise your interest. 

There has been a significant decrease in the proportion of New Zealanders who know that using a credit card 

for some repayments will not minimise their interest (down four points to 79%).  Knowledge in this area has 

fallen for a range of demographic groups, including those in the High knowledge group and those who have a 

mortgage.  However, those with a mortgage remain more likely than those without to understand that using a 

credit card for mortgage repayments will not minimise interest.  They are also more likely to correctly identify 

the other ways to minimise mortgage interest. 

Understanding of variable or floating rate home loan repayments has improved in 2013, reversing the decline 

reported in 2009.  Half of New Zealanders are now aware that a variable or floating rate home loan can be 

repaid in part or in full at any time without penalty.  Improvements have been seen across a wide range of 

demographic groups.   In particular those in the 25 to 34 year old age group are much more likely to know this 

now than in 2009 (up 19 percentage points to 52%).  The intense competition between banks in attracting 

mortgage customers is likely to have played a part in raising the knowledge of the types of mortgages 

available, especially for this age group who may be newer to the mortgage market.  Additionally, floating rate 

home loans have been available at historically low rates of interest for quite some time and their uptake has 

increased markedly as a result, leading to a greater familiarity with this type of mortgage.   

  



 

 

 

Page 66 

­  βІγ 

 

Ne

w 

Zea

lan

der

ǎΩ 

fina

nci

al 

kno

wle

dge 

Minimising interest 

To gauge the level of understanding of how to minimise interest on a mortgage, people were asked: 

Q20) A home loan is what people usually call a mortgage, it is the money that is borrowed to pay for a 

house.  I am going to read out some statements about minimising the amount of interest you pay on a 

home loan and would like you to tell me whether you think the statement is true, false, or whether you 

ŘƻƴΩǘ ƪƴƻǿΦ 

CƛǊǎǘΣ ƛŦ ȅƻǳ ǿŀƴǘŜŘ ǘƻ ƳƛƴƛƳƛǎŜ ǘƘŜ ŀƳƻǳƴǘ ƻŦ ƛƴǘŜǊŜǎǘ ȅƻǳ Ǉŀȅ ƻƴ ȅƻǳǊ ƘƻƳŜ ƭƻŀƴ ȅƻǳ ŎƻǳƭŘ όΧύΦ  Lǎ 

that true or false, or do you not know? 

Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

Ψtŀȅ ƘŀƭŦ ȅƻǳǊ ƳƻƴǘƘƭȅ ǇŀȅƳŜƴǘ ŜǾŜǊȅ ŦƻǊǘƴƛƎƘǘΩ 

Just over half (55%) of New Zealanders know that paying half of your monthly payment every fortnight 

minimises the interest on a home loan.  This result is consistent with findings from 2009.  However, as in 2009, 

the proportion of people who answer correctly is significantly lower than in 2005 (down 10 percentage points 

from 65% in 2005).  

ΨLƴŎǊŜŀǎŜ ŀƳƻǳƴǘ ƻŦ ǊŜƎǳƭŀǊ ǇŀȅƳŜƴǘǎΩ 

Nine-in-ten (90%) New Zealanders know that interest on a mortgage can be minimised by increasing the 

amount of regular payments.  This result is similar to that of previous years. 

Source: Q20
Base: All respondents
(n 2005=856, 2009=850, 2013=852)
ϝ {ǘŀǘŜƳŜƴǘ ŎƘŀƴƎŜŘ ŦǊƻƳ нллр ǿƘƛŎƘ ǊŜŀŘ ΨǇŀȅ ŦƻǊǘƴƛƎƘǘƭȅ ǊŀǘƘŜǊ ǘƘŀƴ ƳƻƴǘƘƭȅΩ
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Ψtǳǘ ǎƻƳŜ ƻŦ ȅƻǳǊ ǇŀȅƳŜƴǘǎ ƻƴ ȅƻǳǊ ŎǊŜŘƛǘ ŎŀǊŘ ŀƴŘ Ǉŀȅ ǘƘŜ ŎǊŜŘƛǘ ŎŀǊŘ ƻŦŦ every six 

ƳƻƴǘƘǎΩ 

Nearly eight-in-ten (79%) New Zealanders know that interest on a mortgage will not be minimised by using a 

credit card for some payments.  After a significant improvement in 2009, the current findings have fallen back 

to 2005 levels (a significant decrease of four percentage points from 83% in 2009). 

This decrease has been driven by significant declines in scores among the following groups: 

Á Males (down 8 percentage points, from 86% to 78%) 

Á 35-44 year olds (down 8 percentage points, from 90% to 82%) 

Á 55-64 year olds (down 12 percentage points, from 88% to 76%) 

Á Those with at least some tertiary education (down 7 percentage points, from 90% to 83%) 

Á Renters (down 10 percentage points, from 79% to 69%) 

Á Those in paid employment (down 5 percentage points, from 88% to 83%) 

Á Urban residents (down 5 percentage points, from 83% to 78%) 

Á Annual household income between $50,000 and $100,000 (down 8 percentage points, from 93% to 85%). 

There have been falls for all knowledge groups, with a significant drop for those in the High knowledge group 

(down 5 percentage points, from 96% to 91%). 
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The following chart compares the level of understanding of how to minimise interest on a mortgage among 

those who have a mortgage and those who do not. 

 
Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

Those with a mortgage remain consistently more likely to select the correct answer on all three statements.   

There have been no changes in findings since 2009 for knowing that paying half your monthly payment 

fortnightly or increasing the amount of your mortgage payments are ways to minimise the interest on a 

mortgage.  However, compared to 2005 there have been falls for correctly identifying making fortnightly 

rather than monthly mortgage payments (results for those with a mortgage have fallen eleven percentage 

points over this time ς from 74% to 63%, those without a mortgage have dropped ten percentage points ς 

from 61% to 51%). 

The decrease since 2009 in the proportion of New Zealanders who know that using a credit card to make 

mortgage payments is not a way of minimising interest on a mortgage has occurred across both those with a 

mortgage and those without one.  There has been a six percentage point fall (from 93% in 2009 to 87% in 

2013) among those with a mortgage, while those who do not have a mortgage have seen a five percentage 

point reduction in knowing this statement is false (from 80% in 2009 to 75% in 2013).  Current findings are 

consistent with 2005 results. 
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Fixed interest rates 

¢ƻ ƳŜŀǎǳǊŜ ǇŜƻǇƭŜǎΩ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ ǘƘŜ ŎƛǊŎǳƳǎǘŀƴŎŜǎ ƛƴ ǿƘƛŎƘ ŀ ŦƛȄŜŘ ƛƴǘŜǊŜǎǘ ǊŀǘŜ ƛǎ ǇǊŜŦŜǊŀōƭŜΣ ǘƘŜ 

following question was asked: 

Q23) In which of the following situations would it be better to have a two year fixed interest rate home loan 

rather than a variable or floating rate home loan? 

a) When your bank comes out with a better fixed interest rate than the other banks 

b) When interest rates are expected to increase over the next 2 years 

c) When interest rates are expected to fall over the next 2 years 

d) When the value of your house is going to increase over the next 2 years 

Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

Almost two thirds (64%) of New Zealanders know that it would be better to have a two year fixed interest 

home loan when interest rates are expected to rise.  This result is on par with those of previous years. 

Between 2005 and 2009 there was a significant decrease in the proportion of people incorrectly identifying 

house prices as a reason to have a fixed interest rate home loan.  While the current result is consistent with 

that of 2009 (was 6% in 2009, 5% in 2013) the proportion incorrectly choosing this option remains significantly 

below the 2005 level. 

The chart below provides a comparison between the proportion of New Zealanders who gave the correct 

answer among those who have a mortgage on their own home and those who do not. 
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Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

New Zealanders who have a mortgage on their home are significantly more likely than those without a 

personal mortgage to provide the correct answer. 

Since 2009 there has been a significant decrease in the proportion of those without a mortgage who know that 

it is better to have a fixed rate mortgage when interest rates are predicted to rise (down six percentage points 

from 62% in 2009 to 56% in 2013).  The current results have returned to 2005 levels for this group. 

  

Source: Q23
Base: Varies by whether or not have mortgage on own home
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Fixed, floating, and variable home loans 

tŜƻǇƭŜǎΩ ǳƴŘŜrstanding of fixed, floating and variable interest rates was measured with the following question: 

Q24) I am now going to read out some statements about different types of home loans and would like you 

to tell me whether you think the statement is true, faƭǎŜΣ ƻǊ ǿƘŜǘƘŜǊ ȅƻǳ ŘƻƴΩǘ ƪƴƻǿΦ 

a) With a fixed rate home loan, the interest rate remains the same for the term of the loan 

b) With a variable or floating rate home loan, you can repay in part or in full at any time without 

penalty 

c) With a revolving credit facility loan, you are charged a penalty for making an early repayment. 

The following two charts present findings from these questions ς the first shows results based on the total 

sample, the second provides analysis based on those with and without the relevant financial product. 

 
Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

 

  

Source: Q24
Base: All respondents
(n 2005=856, 2009=850, 2013=852)
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Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

Ψ²ƛǘƘ ŀ ŦƛȄŜŘ ǊŀǘŜ ƘƻƳŜ ƭƻŀƴ ǘƘŜ ƛƴǘŜǊŜǎǘ ǊŀǘŜ ǊŜƳŀƛƴǎ ǘƘŜ ǎŀƳŜ ŦƻǊ ǘƘŜ ǘŜǊƳ ƻŦ ǘƘŜ ƭƻŀƴΩ 

As in 2009, eight-in-ten (80%) New Zealanders correctly identify that this statement is true.  In 2009 there was 

a significant decrease in those saying this statement is false.  This has been reversed in 2013, rising four 

percentage points from 10% to 14%.  There have been no changes when looking at results by having/not 

having a mortgage. 

Ψ²ƛǘƘ ŀ ǾŀǊƛŀōƭŜ ƻǊ ŦƭƻŀǘƛƴƎ ǊŀǘŜ ƘƻƳŜ ƭƻŀƴΣ ȅƻǳ Ŏŀƴ ǊŜǇŀȅ ƛƴ ǇŀǊǘ ƻǊ ƛƴ Ŧǳƭƭ ŀǘ ŀƴȅ ǘƛƳŜ 

ǿƛǘƘƻǳǘ ǇŜƴŀƭǘȅΩ 

Half (51%) of New Zealanders know that this statement is true, recovering some of the ground lost in this area 

of knowledge in 2009 (up five percentage points from 46%).  While there has been no change since 2009 in the 

proportion of New Zealanders who identified the statement as false, the current result is significantly higher 

than that recorded in 2005.  Among those who do not have a mortgage there has been a significant 

improvement in the proportion correctly identifying the statement as true (up seven percentage points to 47% 

in 2013).  This recovers the ground lost by this group between 2005 and 2009. 

At the overall level, the increase in understanding that you can repay a variable or floating home loan without 

penalty has been driven by significant improvements in scores among the following groups: 

Á 25-34 year olds (up 19 percentage points, from 33% to 52%) 

Á Renters (up 8 percentage points, from 32% to 40%) 

Á Those not in paid employment (up 8 percentage points, from 40% to 48%) 

Á Urban residents (up 6 percentage points, from 47% to 53%) 
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Á Annual household income under $20,000 (up 11 percentage points, from 31% to 42%) 

All knowledge groups have improved scores in 2013, but none of the rises are significant. 

Ψ²ƛǘƘ ŀ ǊŜǾƻƭǾƛƴƎ ŎǊŜŘƛǘ ŦŀŎƛƭƛǘȅ ƭƻŀƴΣ ȅƻǳ ŀǊŜ ŎƘŀǊƎŜŘ ŀ ǇŜƴŀƭǘȅ ŦƻǊ ƳŀƪƛƴƎ ŀƴ ŜŀǊƭȅ 

ǊŜǇŀȅƳŜƴǘΩ 

Only a third (32%) of New Zealanders knows this statement is false.  There have been no changes in knowledge 

of this area over the years, but results appear to be slowly trending downwards. 

As would be expected, those with a revolving credit loan are more likely than those without one to know this 

statement is false (65% identified it as such).  Additional analysis shows that those with a mortgage are more 

likely than those without to correctly identify this statement as false (39% compared with 29% without a 

mortgage). 
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Managing risk 

¢ƘŜǊŜ ƘŀǾŜ ōŜŜƴ ƳŀǊƪŜŘ ƛƳǇǊƻǾŜƳŜƴǘǎ ƛƴ bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ ŀǎǇŜŎǘǎ ƻŦ ƳŀƴŀƎƛƴƎ ǊƛǎƪΣ 

specifically with regard to life insurance and the entitlement to shared property when two people separate. 

Compared to 2005 a significantly higher proportion of New Zealanders can now identify who would need the 

greatest amount of life insurance.  Knowledge in this area has been high since the research began, but has 

been trending up and has now risen to almost universal understanding. This improvement can be seen across a 

variety of demographic groups, including both the Low and High knowledge groups. 

Understanding of the entitlement to shared property when a couple separates has increased significantly 

compared to 2009.  Over eight-in-ten New Zealanders can now identify the correct response to the scenario 

presented.   

Life insurance 

To gauge understanding of life insurance needs, everyone was asked: 

Q25) If each of the following people had the same amount of yearly income, who would generally need the 

greatest amount of life insurance?   

a) A young single woman without children 

b) A young single woman with two children 

c) A young married woman without children 

 

Source: Q25
Base: All respondents 
(n 2005=856, 2009=850, 2013=852)
ϝvǳŜǎǘƛƻƴ ǿƻǊŘƛƴƎ ŀƳŜƴŘŜŘ ƛƴ нлмо ǘƻ ƛƴŎƭǳŘŜ ǘƘŜ ǿƻǊŘ ΨƎŜƴŜǊŀƭƭȅΩ
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As in previous years, almost all (94%) New Zealanders know that a single woman with children needs the 

greatest amount of life insurance.  While the current result is consistent compared to 2009, the proportion of 

people giving the correct answer has been trending up, and the current result is significantly higher than the 

2005 benchmark (up three percentage points from 91%). 

Demographic drivers 

Compared to 2005, the rise in knowledge of who needs the greatest amount of life insurance has been driven 

by significant improvements in scores among the following groups: 

Á Males (up 6 percentage points, from 87% to 93%) 

Á NZ Europeans (up 3 percentage points, from 93% to 96%) 

Á aņƻǊƛ όǳǇ у ǇŜǊŎŜƴǘŀƎŜ ǇƻƛƴǘǎΣ ŦǊƻƳ ут҈ ǘƻ фр҈ύ 

Á Those with a secondary school qualification (up 6 percentage points, from 90% to 96%) 

Á People who own their own home (up 3 percentage points, from 92% to 95%) 

Á Those not in paid employment (up 6 percentage points from 88% to 94%) 

Á Urban residents (up 4 percentage points, from 91% to 95%) 

Á Annual household income between $20,000 and $50,000 (up 6 percentage points, from 89% to 95%). 

While the Medium knowledge group is no more likely to correctly identify who needs the greatest amount of 

life insurance now than in 2005, both the Low and High knowledge groups are significantly more likely to 

select the correct answer.  Those in the Low knowledge group have risen 6 percentage points, from 81% to 

87%.  There is near universal knowledge of who needs the greatest amount of life insurance for the High 

knowledge group, following a 3 percentage point rise from 96% to 99%. 
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Entitlement to share of house when two people separate 

People were asked: 

Q26) 5ŀǾƛŘ ƳƻǾŜŘ ƛƴǘƻ WŀƴŜΩǎ ƘƻǳǎŜ ŦƻǳǊ ȅŜŀǊǎ ŀƎƻΣ ŀǎ ƘŜǊ ǇŀǊǘƴŜǊΦ  ¢ƘŜȅ ƘŀǾŜ ƴƻǿ ŘŜŎƛŘŜŘ ǘƻ ǎŜǇŀǊŀǘŜΦ  Lǎ 

David entitled ǘƻ ŀ ǎƘŀǊŜ ƻŦ WŀƴŜΩǎ ƘƻǳǎŜΚ 

 
Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

Just over eight-in-ten (82%) New Zealanders are aware ǘƘŀǘ 5ŀǾƛŘ ƛǎ ŜƴǘƛǘƭŜŘ ǘƻ ŀ ǎƘŀǊŜ ƻŦ WŀƴŜΩǎ ƘƻǳǎŜΦ  ¢Ƙƛǎ 

represents a significant increase on 2009 findings (up four percentage points from 78% in 2009 to 82% in 

2013).  Current results are consistent with those of 2005. 

  

Source: Q26
Base: All respondents 
(n 2005=856, 2009=850, 2013=852)
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Demographic drivers 

The increase in knowledge of entitlement to the share of a house when two people separate has been driven 

by significant improvements in scores among the following groups: 

Á Females (up 8 percentage points, from 78% to 86%) 

Á aņƻǊƛ όǳǇ мо ǇŜǊŎŜƴǘŀƎŜ ǇƻƛƴǘǎΣ ŦǊƻƳ со҈ ǘƻ тс%) 

Á Those with a secondary school qualification (up 13 percentage points, from 74% to 87%) 

Á Renters (up 9 percentage points, from 70% to 79%) 

Á Those not in paid employment (up 7 percentage points from 72% to 79%) 

Á Rural residents (up 10 percentage points, from 81% to 91%) 

All knowledge groups have improved scores in 2013, but none of the rises are significant. 
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Saving 

bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ ƪƴƻǿƭŜŘƎŜ ƻŦ ƳŀǘǘŜǊǎ ǊŜƭŀǘŜŘ ǘƻ ǎŀǾƛƴƎ ŎƻƴǘƛƴǳŜǎ ǘƻ ōŜ ƳƛȄŜŘΦ  ²ƘƛƭŜ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ 

interest accrual remains strong, knowledge of compound interest is poor and has weakened compared to 2009 

ς only one third of New Zealanders understand that those who save for longer will have saved more than 

someone putting the same amount of money aside over a shorter period.  Understanding of compound 

interest has fallen across a wide range of groups, including those in the High knowledge group. 

There haǎ ōŜŜƴ ƴƻ ƛƳǇǊƻǾŜƳŜƴǘ ƛƴ bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ ŎƻƳǇƻǳƴŘ ƛƴǘŜǊŜǎǘ ƻƴ ǘŜǊƳ ŘŜǇƻǎƛǘǎΦ  

As seen in previous years just over half of New Zealanders understand that paying interest back into the 

deposit will increase the overall amount of interest earned. 

In contrast, inflation is well understood by New Zealanders.  The vast majority know that to maintain current 

living standards in five years salaries would need to increase.  Eight-in-ten understand that if inflation is at a 

higher level than interest rates, then the buying power of savings will drop. 

While understanding of inflation is strong, there has been no improvement in scores since 2009, despite the 

increased coverage of issues around inflation, such as quantitative easing in Japan, the USA and UK, and media 

coverage on interest rates and inflation in New Zealand. 
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Compound interest on savings account 

Knowledge of compound interest was tested with the following question: 

Q28a) Ben and Sarah are the same age and both put their money into a savings account earning interest.  

Sarah started saving when she was 20 and saved $2,500 each year.  Ben started saving when he was 40 and 

saved $5,000 each year.  They are now both 60.  Do Ben and Sarah have the same amount of money saved, or 

does one have more than the other? 

If one has more: 

Q28b) Who has more money? 

Q28c) Why do they have more money? 

 
Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

One third (32%) of New Zealanders correctly identify that Sarah would have saved more money than Ben.  This 

is a significantly lower proportion than in 2009 (down five percentage points from 37%).  Conversely, the 

proportion of people who incorrectly say that both Sarah and Ben would have the same amount has risen 

significantly since 2009 (up six percentage points from 50% to 56%). 

  

Sarah saved from 20 years of age $2,500 each year. Ben saved from 40 years
of age $5,000 each year. Now both are 60.

Source: Q28a and Q28b
Base: All respondents
(n 2005=856, 2009=850, 2013=852)
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Demographic drivers 

The drop in knowledge of who would have more savings in this scenario has been driven by significant 

decreases in scores among the following groups: 

Á Males (down 10 percentage points, from 43% to 33%) 

Á 35-44 year olds (down 12 percentage points, from 44% to 32%) 

Á 45-54 year olds (down 16 percentage points, from 48% to 32%) 

Á 55-64 year olds (down 11 percentage points, from 41% to 30%) 

Á NZ Europeans (down 8 percentage points, from 40% to 32%) 

Á Those who own their home (down 9 percentage points, from 42% to 33%) 

Á Those in paid employment (down 10 percentage points, from 43% to 33%) 

Á Annual household income between $50,000 and $100,000 (up 18 percentage points, from 45% to 27%) 

Those in the High knowledge group are significantly less to correctly identify who would have more savings 

(down 12 percentage points, from 60% to 48%). 

Reason why Sarah would have more 

Among those who knew that Sarah would have more, 82% correctly identified that her money would have 

grown in her savings account for a longer period of time, earning compound interest.  This result is consistent 

with that of previous years (81% in 2009, 85% in 2005). 

Full knowledge of compound interest 

Overall, 31% of all New Zealanders are able to identify both that Sarah would have saved more and that this 

was because her money had been in a savings account longer, thereby earning compound interest.  This result 

is consistent with that of 2009 (35%) and, as in 2009, is significantly higher than in 2005 (up six percentage 

points from 25%). 
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Compound interest on term deposit 

tŜƻǇƭŜΩǎ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ ŎƻƳǇƻǳƴŘ ƛƴǘŜǊŜǎǘ ǿŀǎ ŦǳǊǘƘŜǊ ǘŜǎǘŜŘ ōȅ ŀǎƪƛƴƎ ǘƘŜ Ŧƻƭƭowing question: 

Q31) Which of the following term deposits would pay the most interest in total, or would they pay the same 

amount of interest?   

a) 1 year term deposit at 7% interest per annum paid at maturity 

b) 1 year term deposit at 7% interest per annum paid quarterly back into the term deposit 

c) They would pay the same amount of interest 

 

The table below shows the proportion of New Zealanders who correctly identified that having interest paid 

quarterly back into the deposit would pay the most interest overall.  Results are also provided by those who 

do/do not have a term deposit themselves. 

Table 13: The proportion of New Zealanders who correctly identified that having interest paid quarterly back into the 
deposit would pay the most interest overall 

 
 

Total 
Have  

term deposit 
5ƻƴΩǘ ƘŀǾŜ  

term deposit 

2005 
% 

2009 
% 

2013 
% 

2005 
% 

2009 
% 

2013 
% 

2005 
% 

2009 
% 

2013 
% 

Sample size n= 856 850 852 206 241 258 605 639 590 

Correct - A one year term deposit at 7% 
interest per annum paid quarterly back 
into the term deposit 

53 58 56 59 70 69 51 53 51 

A one year term deposit at 7% interest 
per annum paid at maturity 

9 7 7 7 5 5 10 8 7 

They would pay the same amount of 
interest 

28 20 25 29 16 21 28 21 27 

5ƻƴΩǘ ǳƴŘŜǊǎǘŀƴŘ ǘƘŜ ǉǳŜǎǘƛƻƴ 2 2 2 1 1 - 2 2 3 

5ƻƴΩǘ ƪƴƻǿ ǘƘŜ ŀƴǎǿŜǊ 8 13 10 4 8 5 9 15 11 

Source: Q31 and BQ3e 
.ŀǎŜΥ !ƭƭ ǊŜǎǇƻƴŘŜƴǘǎΣ ǘƘƻǎŜ ǿƘƻ ƘŀǾŜ ŀ ǘŜǊƳ ŘŜǇƻǎƛǘΣ ǘƘƻǎŜ ǿƘƻ ŘƻƴΩǘ ƘŀǾŜ ŀ ǘŜǊƳ ŘŜǇƻǎƛǘ 
Note: The figures in green denote statistically significant increases since the previous wave. The figures in red denote statistically 
significant decreases since the previous wave. 
 

As in previous years, more than half (56%) of New Zealanders can identify that a term deposit paying interest 

back into the deposit on a quarterly basis will pay the most interest overall.  As might be expected, those with 

a term deposit are more likely than those without to choose the right answer.  As with overall findings, there 

have been no changes in results by term deposit ownership over time. 

However, there have been several changes in the proportion of New Zealanders who incorrectly said that both 

of the term deposits described would pay the same amount of interest.  There has been an increase in the 

overall proportion of New Zealanders choosing this option (up five percentage points to 25%).  Current results 

are consistent with those of 2005 (28%).  Those who have a term deposit are increasingly well-informed about 

compound interest ς they are less likely to say both would pay the same amount of interest now than in 2005 

(down eight percentage points to 21%).  Those who do not have a term deposit are less well-informed now 

than in 2009, with a six percentage point rise in incorrectly selecting this response. 
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Inflation 

Knowledge of inflation was tested with the following question: 

Q29a) If John currently has an income of $30,000, how much income will ƘŜ ƴŜŜŘ ƛƴ ŦƛǾŜ ȅŜŀǊǎΩ ǘƛƳŜ ǘƻ ōŜ 

able to live at the same standard?  

a) $30,000 

b) Less than $30,000 

c) More than $30,000 

Q29b) Why does he need more than $30,000?   

 

As in previous years, the vast majority (91%) of New Zealanders know that for John to maintain his current 

ǎǘŀƴŘŀǊŘ ƻŦ ƭƛǾƛƴƎ ƘŜ ǿƛƭƭ ƴŜŜŘ ŀ ƘƛƎƘŜǊ ƛƴŎƻƳŜ ƛƴ ŦƛǾŜ ȅŜŀǊǎΩ ǘƛƳŜΦ  !ƳƻƴƎ ǘƘƻǎŜ ǿƘƻ ƪƴŜǿ WƻƘƴ ǿƻǳƭŘ ƴŜŜŘ ŀ 

higher income, almost all (95%) said this was because of inflation.  Just over one-in-ten (11%) said that the 

reason was because the value of money changes over time.  Both of these results are consistent with those of 

previous years.  Please note that in 2009 and 2013 people were able to provide more than one answer, which 

is likely to have resulted in the slighter higher responses in each category compared to 2005. 

  

Source: Q29a
Base: All respondents 
(n 2005=856, 2009=850, 2013=852)
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Don't know
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LƴŎƻƳŜ ƻŦ ϷолΣлллΦ Iƻǿ ƳǳŎƘ ƛƴŎƻƳŜ ƴŜŜŘŜŘ ƛƴ р ȅŜŀǊǎΩ ǘƛƳŜ ǘƻ ōŜ ŀōƭŜ ǘƻ ƭƛǾŜ 
at the same standard?

Why more than $30,000? 2005 2009 2013

Inflation/increased cost/price 91% 94% 95%

Value of money changes 4% 14% 11%

Other 1% 4% 13%

5ƻƴΩǘ ƪƴƻǿ 4% 2% 2%

Source: Q29b
Base: Respondents who stated more than $30,-000 is required
(n 2005=739, 2009=751, 2013=769)
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Interest accrual 

The following question was used to test knowledge of interest accrual: 

Q32) If Moana had $100 in a savings account and the interest rate was 2% per year, after 5 years how much 

would Moana have in her account if she left the money to grow?  Would it be more than $102, exactly 

$102 or less than $102?  

 

The large majority (85%) of New Zealanders understand that Moana would have more than $102 in her 

account after five years.  This result is on par with those of previous years. 

 

  

Source: Q32
Base: All respondents, excluding pilot in 2005
(n 2005=817, 2009=850, 2013=852)

3

6

6

85

4

4

6

86

3

4

8

85

0% 20% 40% 60% 80% 100%

   Don't know

Less than $102

$102

Correct - More than $102

2013 2009 2005

$100 in savings account, 2% interest per year. After 5 years 
how much in account if left money to grow?



 

 

 

Page 84 

­  βІγ 

 

Ne

w 

Zea

lan

der

ǎΩ 

fina

nci

al 

kno

wle

dge 

Effects on inflation and savings 

People were asked: 

Q33) LŦ ǘƘŜ ƛƴǘŜǊŜǎǘ ǊŀǘŜ ƻƴ !ƴƴŜΩǎ ǎŀǾƛƴƎǎ ŀŎŎƻǳƴǘ was 1% per year and inflation was 2% per year, after 1 

year, would she be able to buy more than, exactly the same as, or less than today with the money in 

this account?   

 

 

Eight-in-ǘŜƴ όул҈ύ bŜǿ ½ŜŀƭŀƴŘŜǊǎ ƪƴƻǿ ǘƘŀǘ ǘƘŜ ōǳȅƛƴƎ ǇƻǿŜǊ ƻŦ !ƴƴŜΩǎ ǎŀǾƛƴƎǎ will have dropped over the 

year.  This result is very much on par with those of previous years.  The proportion of New Zealanders who 

ǘƘƻǳƎƘǘ !ƴƴŜΩǎ ōǳȅƛƴƎ ǇƻǿŜǊ ƛƴŎǊŜŀǎŜŘ ƻǾŜǊ ǘƘŜ ȅŜŀǊ ƛǎ ŀƭǎƻ ǎǘŜŀŘȅΣ ƻƴ Ƨǳǎǘ ǳƴŘŜǊ ƻƴŜ-in-ten (9%). 

  

Source: Q33
Base: All respondents, excluding pilot in 2005
(n 2005=817, 2009=850, 2013=852)
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Retirement 

When thinking about saving for retirement, over eight-in-ten (83%) New Zealanders identify what kind of 

lifestyle people want for their retirement as a consideration, significantly more than in 2009.  This increase can 

be seen across many demographic groups, including a substantial rise for the Low knowledge group. 

Over half of New Zealanders mention bearing their current financial situation in mind, while almost half cite an 

aspect of retirement income, such as whether they will work part-time in their retirement.  Significantly fewer 

people now mention the length of their retirement as a consideration when thinking about saving for 

retirement, down to one fifth from one quarter in 2009.  

Most New Zealanders are aware of the age of eligibility for NZ Super ς 87% know that they become entitled to 

receive it at age 65.  There continue to be gradual improvements in knowledge of the age of eligibility. 

There has been a significant improvement in the proportion of New Zealanders who know the amount of NZ 

Super, with over four-in-ten able to identify the correct amount from a list of options.  This represents a twelve 

point increase since 2009.  Knowledge of the amount of NZ Super has increased significantly for many groups 

of New Zealanders, including both the Medium and High knowledge groups. 

Around half of New Zealanders know that NZ Super is neither income nor asset tested, consistent with the 

2009 findings. 

While it is unsurprising that financial knowledge around eligibility for and the amount of NZ Super increases 

with age, there is one exception ς those aged 45 to 54 years are significantly less likely than average to be able 

to identify the correct amount of NZ Super. 

Factors to consider in saving for retirement 

People were asked to provide spontaneous answers to the following question: 

Q35) What are all the things a person needs to consider when they think about saving for retirement?  

Anything else? 

The question wording was changed in 2009 to provide greater encouragement for people to mention all the 

factors they would consider.  This is very likely to have been the reason for respondents, on average, to 

mention more factors in 2009 and 2013 than in 2005.  Therefore care should be taken when comparing the 

2005 results with other years. 

Please note that because people were encouraged to give more than one answer responses that are similar to 

each ƻǘƘŜǊ ƘŀǾŜ ōŜŜƴ ƎǊƻǳǇŜŘ ǘƻƎŜǘƘŜǊ ŀƴŘ ǇǊŜǎŜƴǘŜŘ ŀǎ ŀ ΨƴŜǘǘ ǎŎƻǊŜΩ ς this figure gives the percentage of 

people who gave at least one of the more detailed suggestions (which are listed below the nett score). 
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The following table shows the things New Zealanders think about when they think about saving for retirement. 

Table 14: The things New Zealanders think about when they think about saving for retirement 

Main reasons given  - all correct 
2005 

% 
2009 

% 
2013 

% 

Sample size n= 856 850 852 

Nett retirement spending/lifestyle 80 75 83 

How much money they will need in their retirement / how comfortable / well off 
they want to be in their retirement 

51 49 49 

What costs they will have when they are retired 33 20 40 

Retirement spending/lifestyle 6 26 31 

Where they want to live in retirement 14 14 19 

Whether they own their own home 29 19 18 

Whether paying off debt in retirement 12 10 12 

Whether have health insurance 15 10 11 

Nett current financial situation 47 58 56 

How much they can afford to save 33 28 24 

How long before they plan to retire / what age they want to retire 12 22 20 

Pay off mortgage 1 21 19 

How much money they already have saved 12 19 15 

Nett retirement income 43 44 47 

How much money they will have in retirement 22 18 18 

Whether/how much they will earn from investments 22 20 16 

How much Govt Super will receive* N/A 10 13 

How much they will have saved when they retire 12 10 10 

How much KiwiSaver will be worth* N/A 5 10 

Whether they will work part time when they are retired 3 6 5 

Nett length of retirement 14 24 20 

How long they will live for in their retirement 8 18 14 

Their life expectancy 8 10 9 

Source: Q35 
Base: All respondents 
Note: hǘƘŜǊ ǊŜǎǇƻƴǎŜǎ ƛƴ нлмо ƛƴŎƭǳŘŜ ΨƘŜŀƭǘƘ ƛǎǎǳŜǎΩ όмр҈ύΣ ΨŦŀƳƛƭȅ ŎƻƳƳƛǘƳŜƴǘǎΩ όмл҈ύΣ ŀƴŘ ΨƛƴŦƭŀǘƛƻƴΩ όт҈ύ *New categories added in 
2009. The figures in green denote statistically significant increases since the previous wave. The figures in red denote statistically 
significant decreases since the previous wave. 

The single biggest consideration for New Zealanders when thinking about saving for retirement is how much 

money they will need in their retirement/how comfortable/well-off they want to be when they retire.  This 

consideration was spontaneously mentioned by half (49%) of New Zealanders.  This has been the dominant 

consideration since the start of the research programme, and current results are very similar to those of 

previous years. 

While the proportion of New Zealanders citing how much money is needed in retirement/how 

comfortable/well-off they want to be has remained unchanged, more people think about an aspect of 

retirement spending/lifestyle now than in 2009 (up eight percentage points to 83%).  Within this category 

there have been rises in consideration for what costs they will have when they retire (up twenty percentage 

points to 40%); where they want to live in their retirement (up five percentage points to 19%) and retirement 

spending/lifestyle in general (up five percentage points to 31%). 
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The increase in the proportion of New Zealanders who identify retirement spending/lifestyle as a 

consideration when thinking about saving for retirement has been driven by significant improvements in 

scores among the following groups: 

Á Males (up 6 percentage points, from 75% to 81%) 

Á Females (up 10 percentage points, from 74% to 84%) 

Á 18-24 year olds (up 25 percentage points, from 54% to 79%) 

Á 25-34 year olds (up 13 percentage points, from 68% to 81%) 

Á 55-64 year olds (up 8 percentage points, from 80% to 88%) 

Á 65 years and over (up 13 percentage points, from 73% to 86%) 

Á New Zealand Europeans (up 8 percentage points, from 78% to 86%) 

Á Those with primary or basic secondary education (up 20 percentage points, from 61% to 81%) 

Á Those with a secondary school qualification (up 9 percentage points, from 74% to 83%) 

Á People who have their home in a trust (up 13 percentage points, from 79% to 92%) 

Á Renters (up 14 percentage points, from 67% to 81%) 

Á Those not in paid employment (up 16 percentage points, from 67% to 83%) 

Á Urban residents (up 8 percentage points, from 75% to 83%) 

Á Rural residents (up 12 percentage points, from 69% to 81%) 

Á Annual household income under $20,000 (up 19 percentage points, from 61% to 80%) 

Á Households with incomes of between $20,000 and $50,000 (up 10 percentage points, from 69% to 79%) 

Á Those in the Low knowledge group (up 25 percentage points, from 49% to 74%) 

Overall, the nett score for considering their current financial situation when thinking about retirement has 

remained stable since 2009, with over half (56%) of New Zealanders mentioning a consideration under this 

broad heading.  Within this category there has been a significant decrease in the proportion of New Zealanders 

who see the amount of money they already have saved as a consideration (down four percentage points to 

15%). 

The proportion of New Zealanders who think about retirement income when they think about saving for 

retirement is unchanged, with just under half (47%) citing a consideration under this category.  There has been 

a significant decrease in the proportion of people mentioning whether/how much they will earn from 

investments (down four percentage points to 16%).  This is off-set by the significant increase in the proportion 

of people mentioning how much KiwiSaver in particular will be worth when they retire ς 5% of people 

mentioned this in 2009, while 10% do so now.  The fall in mention of investments and the rise of the value of 

KiwiSaver as a consideration suggest that as KiwiSaver has become more established it has grown more 

importaƴǘ ƛƴ ǇŜƻǇƭŜΩǎ ŦƛƴŀƴŎƛŀƭ ǇƭŀƴƴƛƴƎΦ  

There has been a significant decline in the proportion of New Zealanders who consider the length of their 

retirement when thinking about retirement savings (down four percentage points to 20%).  The specific 

category which has fallen within this grouping is how long they will live for in their retirement ς 14% of New 

Zealanders consider this when thinking about retirement savings, down four percentage points since 2009. 
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The overall decrease in thinking about the length of retirement has been driven by significant declines in 

scores among the following groups: 

Á 55-64 year olds (down 14 percentage points, from 31% to 17%) 

Á New Zealand Europeans (down 6 percentage points, from 27% to 21%)  

Á Renters (down 8 percentage points, from 21% to 13%) 

Á Provincial New Zealanders (down 13 percentage points, from 30% to 17%) 

Á Annual household income under $20,000 (down 14 percentage points, from 28% to 14%) 

Á Those in the Medium knowledge group (down 8 percentage points, from 20% to 12%). 
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NZ Superannuation ς age 

¢ƻ ǘŜǎǘ ǊŜǎǇƻƴŘŜƴǘǎΩ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ ǘƘŜ ŜƭƛƎƛōƛƭƛǘȅ ŎǊƛǘŜǊƛŀ ŦƻǊ bŜǿ ½ŜŀƭŀƴŘ {ǳǇŜǊŀƴƴǳŀǘƛƻƴΣ ǊŜǎǇƻƴŘŜƴǘǎ 

were first asked: 

And now thinking about New Zealand Superannuation, which is often called NZ Super, which is the pension the 

goǾŜǊƴƳŜƴǘ ǇǊƻǾƛŘŜǎΧ 

Q36) At what age are people entitled to NZ Super? 

 

As in previous years, the proportion of New Zealanders who know that 65 years is the age of eligibility for NZ 

Super is high (87%).  The current result is similar to that of 2009, but up significantly from 2005 (up by four 

percentage points from 83%). 

  

Source: Q36
Base: All respondents 
(n 2005=856, 2009=850, 2013=852)
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Demographic drivers 

The increase in knowledge compared to 2005 has been driven by significant increases in scores among the 

following groups: 

Á Females (up 8 percentage points, from 81% to 89%) 

Á 65 years or older (up 7 percentage points, from 91% to 98%) 

Á aņƻǊƛ όǳǇ мп ǇŜǊŎŜƴǘŀƎŜ ǇƻƛƴǘǎΣ ŦǊƻƳ тл҈ ǘƻ уп҈ύ 

Á Pacific Island peoples (up 43 percentage points from 47% to 90%)  

Á Those with a secondary school qualification (up 8 percentage points, from 76% to 84%) 

Á Those with at least some tertiary education (up 4 percentage points, from 87% to 91%) 

Á Those who own their own home, either independently or with a partner (up 4 percentage points from 
91% to 95%) 

Á Urban residents (up 6 percentage points, from 81% to 87%) 

Á Households with incomes between $50,000 and $100,000 (up 6 percentage points, from 86% to 92%) 

 

The following chart shows responses by age group.  Unsurprisingly, correct knowledge rises as people start to 

reach retirement age. 

 

 

  

Source: Q36 and Q75
Base: Varies by age group
1% of 35-пп ȅŜŀǊ ƻƭŘǎ ΨŘƛŘ ƴƻǘ ǳƴŘŜǊǎǘŀƴŘ ǘƘŜ ǉǳŜǎǘƛƻƴΩ

62%

80%

85%

96% 95% 100% 95%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

18-24 25-34 35-44 45-54 55-64 65-74 75+

60 65 70 Other Don't know

Age entitled to NZ Superannuation



 

 

 

Page 91 

­  βІγ 

 

Ne

w 

Zea

lan

der

ǎΩ 

fina

nci

al 

kno

wle

dge 

NZ Superannuation ς amount 

People were asked: 

Q37) Do you know which of these amounts is closest to the after-tax amount of NZ Super for a single person 

living alone?   

People were prompted with possible amounts.  The amounts shown in each year of the survey are detailed in 

the following table. 

 
Table 15: Amounts presented to respondents each year the survey was carried out 

2005 2009 2013 

Per year Per week Per year Per week Per year Per week 

a) $7,800 $150 a) $7,800 $150 a) $7,800 $150 

b) $13,000 $250 b) $15,500 $300 b) $18,200 $350 

c) $18,200 $350 c) $20,200 $390 c) $20,800 $400 

d) $23,400 $450 d) $23,400 $450 d) $28,080 $540 

Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

There has been a significant increase in the proportion of New Zealanders who know the amount of NZ Super 

for a single person living alone.  Over four-in-ten (43%) New Zealanders can identify the correct amount, up 

twelve percentage points from 2009.  The proportion of New Zealanders identifying the correct answer is also 

significantly higher than in 2005 (up eight percentage points from 35%). 

Fewer people now select $7,800 as the amount of NZ Super than in 2009 (down four percentage points to 

18%), part of a downward trend since the benchmark findings in 2005. 

Amount closest to after-tax amount for NZ Super for single person living alone

2005 2009 2013

28%

35%

10%

3%

24%

22%

31%

8%

3%

36%
18%

43%

7%

5%

27%

$7,800

$13,000 
(Correct)

5ƻƴΩǘ ƪƴƻǿ

$18,200

$23,400 $7,800

$15,500 
(Correct)

$20,200

$23,400

5ƻƴΩǘ ƪƴƻǿ
$7,8005ƻƴΩǘ ƪƴƻǿ

$18,200 
(Correct)

$20,800

$28,080

Source: Q37
Base: All respondents 
(n 2005=856, 2009=850, 2013=852)
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The proportion of people choosing the incorrect amount of $20,800 is significantly lower than in 2005 (down 

three percentage points to 7%).  The current result is consistent with that of 2009. 

There has been a significant rise (compared to both 2005 and 2009) in the proportion of people incorrectly 

identifying the amount of NZ Super as $28,080 per year, although this remains low at 5%. 

CŜǿŜǊ ǇŜƻǇƭŜ ƎƛǾŜ ŀ ΨŘƻƴΩǘ ƪƴƻǿΩ ǊŜǎǇƻƴǎŜ ƴƻǿ ǘƘŀƴ ƛƴ нллф όŘƻǿƴ ƴƛƴŜ ǇŜǊŎŜƴǘŀƎŜ Ǉƻƛƴǘǎ ǘƻ нт҈ύΦ 

Demographic drivers 

The increase in knowledge of the amount of NZ Super compared to 2009 has been driven by significant 

increases in scores among the following groups: 

Á Males (up 18 percentage points, from 26% to 44%) 

Á 25-34 year olds (up 16 percentage points, from 25% to 41%) 

Á 35-44 year olds (up 20 percentage points, from 24% to 44%) 

Á 55-64 year olds (up 17 percentage points, from 27% to 44%) 

Á 65 years or older (up 14 percentage points, from 45% to 59%) 

Á New Zealand Europeans (up 14 percentage points, from 32% to 46%) 

Á Those with primary or basic secondary education (up 16 percentage points, from 30% to 46%)  

Á Those with a secondary school qualification (up 10 percentage points, from 30% to 40%) 

Á Those with at least some tertiary education (up 10 percentage points, from 33% to 43%) 

Á Those who own their own home, either independently or with a partner (up 11 percentage points, from 
33% to 44%) 

Á Those who have their home in a trust (up 25 percentage points, from 33% to 58%) 

Á Those in paid employment (up 13 percentage points, from 29% to 42%) 

Á Those not in paid employment (up 9 percentage points, from 35% to 44%) 

Á Urban residents (up 9 percentage points, from 32% to 41%) 

Á Rural residents (up 22 percentage points, from 31% to 53%) 

Á Provincial New Zealanders (up 20 percentage points, from 26% to 46%) 

Á Households with incomes between $50,000 and $100,000 (up 16 percentage points, from 30% to 46%) 

Á Households with incomes above $100,000 (up 14 percentage points, from 28% to 42%) 

Awareness of the correct amount of NZ Super has risen for all knowledge groups, with significant rises for the 

Medium and High knowledge groups.  Results for the Medium knowledge group have increased 16 percentage 

points, from 27% to 43%.  The High knowledge group has increased by 12 percentage points, from 40% to 52%. 
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The following chart shows perceptions of the amount of NZ Super by age group.  As with knowledge of the age 

of eligibility, awareness of the actual amount of NZ Super increases with age ς with one exception.  Those aged 

45 to 54 years are significantly less likely than average to be able to identify the correct amount. 

 

  

Source: Q37 and Q75
Base: Varies by age group
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Income testing and asset testing 

People were asked two additional questions to further test their understanding of New Zealand 

Superannuation eligibility criteria: 

Q38) This next question is also about NZ Super.  It is not about government pensions from other countries.  

As far as you know, is NZ Super income tested? 

Q39) Is NZ Super asset tested? 

The wording to Q38 was changed in 2009 to stress the exclusion of overseas government pensions. 

Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

Around half (48%) of New Zealanders know that NZ Super is not income tested, with the same (51%) 

proportion being aware that NZ Super is not asset tested.  These results are consistent with those of 2009. 

Between 2005 and 2009 there were significant increases in knowledge about the absence of income or asset 

testing.  While the current results do not differ from those of 2009, they remain significantly higher than the 

benchmark findings of 2005 (knowledge is 10 percentage points higher for income testing and six percentage 

points higher for asset testing).  

Demographic drivers 

The increase in awareness since 2005 that NZ Super is not income tested has been driven by significant 

increases in scores among the following groups: 

Á Males (up 10 percentage points, from 37% to 47%) 

Á Females (up 11 percentage points, from 38% to 49%) 
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Á 18-24 year olds (up 14 percentage points, from 12% to 26%) 

Á 25-34 year olds (up 21 percentage points, from 17% to 38%) 

Á New Zealand Europeans (up 15 percentage points, from 42% to 57%) 

Á aņƻǊƛ όǳǇ му ǇŜǊŎŜƴǘŀƎŜ ǇƻƛƴǘǎΣ ŦǊƻƳ но҈ ǘƻ пм҈ύ 

Á Pacific Island peoples (up 16 percentage points, from 9% to 25%) 

Á Those with a secondary school qualification (up 12 percentage points, from 37% to 49%) 

Á Those with at least some tertiary education (up 16 percentage points, from 36% to 52%) 

Á Those who own their own home, either independently or with a partner (up 10 percentage points, from 
50% to 60%) 

Á Renters (up 11 percentage points, from 16% to 27%) 

Á Those in paid employment (up 15 percentage points, from 33% to 48%) 

Á Urban residents (up 11 percentage points, from 37% to 48%) 

Á Rural residents (up 18 percentage points, from 35% to 53%) 

Á Households with incomes between $50,000 and $100,000 (up 11 percentage points, from 38% to 49%) 

Á Households with incomes above $100,000 (up 23 percentage points, from 40% to 63%) 

Awareness that NZ Super is not income tested has risen significantly for both the Medium and High knowledge 

groups.  The Medium knowledge group has seen an increase of 12 percentage points (from 33% to 45%); the 

High knowledge group has climbed 16 percentage points (from 55% to 71%).  

The improvement in awareness since 2005 that NZ Super is not asset tested has been driven by significant 

increases in scores among the following groups: 

Á Females (up 8 percentage points, from 43% to 51%) 

Á 25-34 year olds (up 20 percentage points, from 22% to 42%) 

Á New Zealand Europeans (up 10 percentage points, from 51% to 61%) 

Á aņƻǊƛ όǳǇ му ǇŜǊŎŜƴǘŀƎŜ ǇƻƛƴǘǎΣ ŦǊƻƳ нм҈ ǘƻ оф҈ύ 

Á Pacific Island peoples (up 22 percentage points, from 17% to 39%) 

Á Those with at least some tertiary education (up 9 percentage points, from 45% to 54%) 

Á Renters (up 11 percentage points, from 21% to 32%) 

Á Those in paid employment (up 10 percentage points, from 42% to 52%) 

Á Urban residents (up 6 percentage points, from 44% to 50%) 

Á Rural residents (up 18 percentage points, from 44% to 62%) 

Á Households with incomes between $50,000 and $100,000 (up 14 percentage points, from 44% to 58%) 

Understanding that NZ Super is not asset tested has risen significantly for the Medium knowledge group, up 11 

percentage points from 39% to 50%.  
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The following two charts show knowledge of income and asset testing for NZ Super by age.  Knowledge of NZ 

Super not being income or asset tested increases with age. 

 

 
 

Source: Q38 and Q75
Base: Varies by age group
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Investing 

bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ ǘƘŜ Ǌƛǎƪǎ ŀǎǎƻŎƛŀǘŜŘ ǿƛǘƘ ƛƴǾŜǎǘƛƴƎ ƛǎ ƎŜƴŜǊŀƭƭȅ ǎǘǊƻƴƎΦ  bƛƴŜ-in-ten 

understand that investments that offer a higher than average return are likely to come with a higher than 

average risk.  The same proportion know that an investment that promises very high returns with little risk or 

that is purportedly only offered to a select group of people is likely to be a scam.  Being offered an investment 

where the minimum amount keeps reducing is a warning sign of a scam to three quarters of New Zealanders.    

Trust in financial institutions continues to weaken, no doubt in light of the failure of a number of New Zealand 

finance companies.
19

  While over three quarters of New Zealanders know that an investment from a well 

known, reputable financial organisation is not likely to be a scam, this is a significantly lower proportion than in 

2009.  Results on this element of investment have been trending down since the pre-GFC findings of 2005. 

In 2012 the Commission released the Investor Education Framework and Action Plan, outlining the principles of 

investing they wanted to communicate to New Zealanders.  This research tested the existing level of 

spontaneous knowledge of investment considerations.  While there are several positive findings, the research 

Ƙŀǎ ŀƭǎƻ ŦƻǳƴŘ ǘƘŀǘ ǘƘŜǊŜ ƛǎ ŎƻƴǎƛŘŜǊŀōƭŜ ǿƻǊƪ ǘƻ ōŜ ŘƻƴŜ ƛƴ ǎƻƳŜ ŀǊŜŀǎ ǘƻ ƛƳǇǊƻǾŜ bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ 

understanding of what they should consider when thinking about making an investment.   

As outlined above, New Zealanders already have a good understanding of risk and return.  Seven-in-ten 

spontaneously mention these as considerations when investing.  Awareness of the importance of researching 

potential investments and weighing up the pros and cons is mentioned by three-in-ten New Zealanders, 

providing a healthy base from which to build further knowledge.  However, few New Zealanders 

spontaneously mention understanding the importance of diversification or identifying what goals the 

investment will help achieve as considerations.  Building awareness of the importance of these considerations 

should be priorities for communication with New Zealanders on investment matters.   

  

                                                                 

19 After the failures, the accusations http://www.nzherald.co.nz/business/news/article.cfm?c_id=3&objectid=10862967 

http://www.nzherald.co.nz/business/news/article.cfm?c_id=3&objectid=10862967
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Factors to consider when investing 

The following question was included in the 2013 survey to understand the factors people spontaneously 

mention as considerations when thinking about investing. 

Q40)  John Brown has saved $10,000 and he wants to invest it to make it grow.  What are all the things he 

should take into account when he is looking at investment offers?   

The response categories were developed in light of the Investor Education Framework and Action Plan 2012, 

developed by the Commission and a taskforce of private and public sector organisations, which identifies the 

investing principles investors should consider when planning an investment.  The following table shows the 

things New Zealanders think John should consider when thinking about investing. 

Table 16: Important things to think about when investing 

Main reasons given  - all correct 
2013 

% 

Sample size n= 852 

Nett risk 71 

Level of risk 44 

The organisation offering the investment / whether it is credible 28 

Whether secured or unsecured 22 

Whether he is okay with (can tolerate) the investment value going up and down 10 

His capacity / ability to take a risk 7 

Whether capital guaranteed 5 

More information e.g. the investment statement 3 

Nett return 69 

The interest rate 66 

Investigate options/look around 10 

Nett research 29 

He needs to do his research/look into different options 17 

He needs to think about the advantages and disadvantages of different types of investments 9 

Nett liquidity 25 

How quickly he can get his money back 20 

Whether there is a minimum investment period 9 

Nett cost 21 

Fees 18 

Whether there is a minimum investment amount 5 

Nett diversification 9 

5ƻƴΩǘ Ǉǳǘ ŀƭƭ Ƙƛǎ ŜƎƎǎ ƛƴ ƻƴŜ ōŀǎƪŜǘ κ ŀƭƭ Ƙƛǎ ƳƻƴŜȅ ƛƴ ƻƴŜ ǇƭŀŎŜ 6 

Spread your investments around (across different types of assets) 5 

Goals 8 

What goals the investment will help him achieve 8 

Nett other 47 

How long he wants to invest for 25 

When he will need his savings 6 

Where or how he can get financial advice 5 

Whether he needs income from the investment 3 

5ƻƴΩǘ ǳƴŘŜǊǎǘŀƴŘ ǘƘŜ ǉǳŜǎǘƛƻƴ 1 

5ƻƴΩǘ ƪƴƻǿ 7 

Source: Q40 
Base: All respondents 
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As the table above illustrates, New Zealanders can identify a range of considerations for people considering 

investing, with risk (71%) and return (69%) at the top of the list.  The Commission identified understanding risk 

and return as a key principle for investors to consider, and it appears that New Zealanders are broadly ς but 

not universally ς aware of these considerations.  Specifically, the Commission identified understanding your 

tolerance for volatility as a key investment consideration ς one-in-ten (10%) New Zealanders spontaneously 

mentioned this as an investment consideration, suggesting that as yet they do not fully understand the impact 

this can/should have on investment decisions. 

Three-in-ten (29%) New Zealanders spontaneously mention doing your homework and reviewing your options 

as an investment consideration.  While there is clearly room for improvement on awareness of this principle, 

there is already a solid base from which to build awareness. 

However, there is a long way to go to raise awareness of the importance of knowing what goals an investment 

will help you achieve ς fewer than one-in-ten (8%) people spontaneously identify this as a consideration, 

suggesting that grounding investments in a specific aim is not something that this widely considered by New 

Zealanders. 

Understanding diversification and asset allocation was also identified by the Commission as a key investment 

factor.  Just under one-in-ten (9%) New Zealanders mentioned this as a consideration, indicating that presently 

few people fully appreciate the importance of portfolio diversification. 
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Risk 

Knowledge of the risk and return associated with investments was tested via the following question: 

Please tell me whether you think the following statements are true or false. 

Q41) An investment with a higher than average return is likely to have higher than average risk. 

 

Nine-in-ten (90%) New Zealanders understand that investments with higher returns are likely to have a greater 

degree of risk attached to them.  This result is consistent with those of previous years. 
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Warning signs of scams 

Understanding of the warning signs of a potential investment scam was tested through the following question: 

Q45) Which of the following aspects about an investment would make you think that it might be a scam?  

a) Promise of very high returns with little risk 

b) Being told the offer is only being made to a select few people 

c) Being offered by a well known reputable financial organisation 

d) The minimum amount they say you have to invest keeps reducing. 

Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

As in previous years, the vast majority understand that the promise of very high returns with little risk and 

being told that an offer is only being made to a select group of people are warning signs that an investment 

opportunity might be a scam (90% and 91% respectively correctly identify these as warning signs). 

Nearly three quarters (73%) of New Zealanders know that if the minimum amount they are being asked to 

invest keeps dropping then the offer might be a scam.  This result is also consistent with previous findings.  

Trust in financial organisations has weakened further in 2013 ς while over three quarters (77%) of New 

Zealanders know that an investment offer from a well known, reputable financial organisation is unlikely to be 

a scam this result has been trending down (dropping four percentage points compared to 2009 and ten 

percentage points compared to 2005).  
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Lƴ нллр ŀƴŘ нллф ǘƘŜ ǊŜǎǇƻƴǎŜ ŎŀǘŜƎƻǊƛŜǎ ǿŜǊŜ Ψ¢ǊǳŜΣ CŀƭǎŜΣ 5ƻƴΩǘ ƪƴƻǿ ŀƴŘ 5ƻƴΩǘ ǳƴŘŜǊǎǘŀƴŘΩ

Offered by a well know, reputable financial organisation (Correct = Not a scam)

Minimum amount to invest keeps reducing (Correct = Scam)
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Demographic drivers 

The decrease in understanding that if an investment is offered by a well known, reputable financial 

organisation it is unlikely to be a scam has been driven by significant falls in scores among the following 

groups: 

Á 45-54 year olds (down 10 percentage points, from 90% to 80%) 

Á Those with at least some tertiary education (down 7 percentage points, from 86% to 79%) 

Á Those who own their own home, either independently or with a partner (down 6 percentage points, from 
83% to 77%) 

Á Those in paid employment (down 6 percentage points, from 86% to 80%) 

Á Households with incomes between $50,000 and $100,000 (down 12 percentage points, from 89% to 77%) 

Á Households with incomes above $100,000 (down 9 percentage points, from 91% to 82%) 

Those in the Medium knowledge group are now significantly less likely to know that an investment from a well 

known, reputable firm is unlikely to be scam ς down 9 percentage points from 84% to 75%.  

  



 

 

 

Page 103 

­  βІγ 

 

Ne

w 

Zea

lan

der

ǎΩ 

fina

nci

al 

kno

wle

dge 

Consumer rights and responsibilities 

New Zealanders have a good understanding of consumer rights and responsibilities.   

There is near universal awareness that an Internet banking password should not be revealed to friends, and 

the vast majority know not to tell their bank their password if they ask for it.  However, less than half 

understand that they should not reveal their password to their spouse or partner. 

Almost all New Zealanders understand the importance of reading and understanding an Investment Statement 

before making an investment.  A similarly high proportion is aware that they should check a financial adviserΩǎ 

qualifications and experience before handing over any money. 

There has been a significant improvement in the proportion of New Zealanders who know that a financial 

adviser must provide them with a disclosure statement, with over eight-in-ten being aware of this now.  Many 

demographic groups have seen increases in knowledge in this area, including the High knowledge group.   

Three quarters of New Zealanders understand that it is important to find out how an adviser is being paid, a 

significant increase compared to 2009.  In contrast to the finding above, those in the Low knowledge group 

have seen the greatest rise in knowledge in this regard.  
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Internet banking password 

¢ƘŜ ƭŜǾŜƭ ƻŦ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ ǘƘŜ ΨǊǳƭŜΩ ǘƘŀǘ ƴƻ-one should ever share their Internet banking password with 

another person was tested with the following question:   

Q46) Would it be alright to tell someone else your Internet banking password in the following situations? 

Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

While almost everyone όфт҈ύ ƪƴƻǿǎ ǘƘŀǘ ǘƘŜȅ ǎƘƻǳƭŘƴΩǘ ǎƘŀǊŜ ǘƘŜƛǊ Internet banking password with friends, 

less than half this proportion (45%) knows not to share their password with their spouse or partner.  These 

results are consistent with those of previous years. 

The majority (86%) of people know not to reveal their password to their bank.  This result is identical to that of 

2009, and maintains the significant improvement in knowledge of this aspect of banking security over 2005 

findings.  
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ϝ ²ƻǊŘƛƴƎ ŎƘŀƴƎŜŘ ƛƴ нлмоΣ ǇǊŜǾƛƻǳǎƭȅ ƛǘ ǿŀǎ Ψ¢ŜƭƭƛƴƎ ŀ ōŀƴƪ ǎǘŀŦŦ ƳŜƳōŜǊ ƛŦ ǘƘŜȅ ŀǎƪ ŦƻǊ ƛǘ ƛƴ ǘƘŜ ōǊŀƴŎƘΩ

Alright to reveal internet banking password in these situations

Telling your spouse or partner so they can pay some bills 

Telling the bank if they ask for it*

Telling your friend who has internet access so they can pay your bills
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Financial advice 

Knowledge of what people need to know when seeking financial advice was measured by the following 

question: 

Q47) I will read out a number of statements about getting financial advice and I would like you to tell me 

whether you think the statement is true or false, or ǿƘŜǘƘŜǊ ȅƻǳ ŘƻƴΩǘ ƪƴƻǿΦ 

Note: Arrows in green denote statistically significant increases since the previous wave. Arrows in red denote statistically significant 
decreases since the previous wave. 

Almost all (98%) New Zealanders know the importance of reading and understanding the Investment 

Statement before making an investment.  The vast majority (94%) also know that they should ask about 

qualifications and experience before handing money to a financial adviser.  These results are consistent with 

findings from previous years. 

Over eight-in-ten (84%) understand that a financial adviser has to provide them with a disclosure statement, a 

significant improvement from 2009 (up five percentage points from 79%). 

There has also been a significant improvement in Neǿ ½ŜŀƭŀƴŘŜǊǎΩ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ ǘƘŜ ƛƳǇƻǊǘŀƴŎŜ ƻŦ ŦƛƴŘƛƴƎ 

out how a financial adviser is being paid ς three quarters (76%) know this now, up five percentage points from 

2009.  This finding is consistent with results from 2005.  
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Demographic drivers 

¢ƘŜ ƛƳǇǊƻǾŜƳŜƴǘ ƛƴ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ǘƘŀǘ ƛǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƻ ŦƛƴŘ ƻǳǘ Ƙƻǿ ŀ ŦƛƴŀƴŎƛŀƭ adviser is being paid has 

been driven by significant increases in scores among the following groups: 

Á Females (up 10 percentage points, from 65% to 75%) 

Á Those aged 65 years and over (up 10 percentage points, from 70% to 80%) 

Á New Zealand Europeans (up 5 percentage points, from 74% to 79%) 

Á aņƻǊƛ όǳǇ мо ǇŜǊŎŜƴǘŀƎŜ ǇƻƛƴǘǎΣ ŦǊƻƳ ру҈ ǘƻ тм҈ύ 

Á Those who own their own home, either independently or with a partner (up 6 percentage points, from 
76% to 82%) 

Á Those not in paid employment (up 12 percentage points, from 66% to 78%) 

Á Urban residents (up 7 percentage points, from 72% to 79%) 

Á Annual household income under $20,000 (up 14 percentage points, from 61% to 75%) 

Á Those in the Low knowledge group (up 15 percentage points, from 53% to 68%) 

The increase in awareness that a financial adviser has to give you a disclosure statement has been driven by 

significant increases in scores among the following groups: 

Á 25-34 year olds (up 12 percentage points, from 74% to 86%) 

Á Those with a secondary school qualification (up 12 percentage points, from 72% to 84%) 

Á Those in paid employment (up 5 percentage points, from 81% to 86%) 

Á Urban residents (up 7 percentage points, from 79% to 86%) 

Á Households with incomes between $20,000 and $50,000 (up 8 percentage points from 81% to 89%) 

Á Those in the High knowledge group (up 5 percentage points, from 83% to 88%). 
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NŜǿ ½ŜŀƭŀƴŘŜǊǎΩ ŦƛƴŀƴŎƛŀƭ ōŜƘŀǾƛƻǳǊ 

This section of the report contains detailed results describing some of bŜǿ ½ŜŀƭŀƴŘŜǊǎΩ specific financial 

behaviours. Nearly all of the behaviour questions in this section were drawn from the New Zealand Financial 

Behaviour Index (NZFBI). A small number of questions reported on in this section are behaviourally-based 

questions that were in the previous 2009 and 2005 Financial Knowledge surveys. 

New Zealand Financial Behaviour Index 

The NZFBI is a six-monthly survey carried out online in May and November each year. The survey is designed to 

describe some of the key financial behaviours of New Zealanders, and to track changes in these behaviours at 

regular intervals. The benchmark survey for the NZFBI was carried out in November 2011. At the time this 

report was published, four waves of the NZFBI had been completed. 

Due to the differing methodologies and sample sources between the NZFBI and the 2013 Financial Knowledge 

and Behaviour survey, we do not provide results for the online survey in this report. For the most part results 

differ only marginally between the two studies. 

Direct links between financial knowledge and financial behaviour 

A key aim of the Commission is to encourage New Zealanders to take action to become financially sorted. 

Initiatives to do this include the provision of financial education and free, independent, and impartial 

information and resources to New Zealanders, as well as PR initiatives and multi-media campaigns designed to 

encourage New Zealanders to take positive financial action. 

Including the NZFBI questions within the Financial Knowledge Survey provides us and other researchers with 

the opportunity to explore the links between Financial Knowledge and Financial Behaviour. Understanding the 

relationship between types of financial knowledge and types of financial behaviour is useful for the 

Commission, as it can assist the Commission in tailoring knowledge programmes to target specific financial 

behaviours. 

How we analysed for direct relationships between knowledge and behaviour 

This analysis was carried out in two stages: 

Stage One: Data reduction 

(defining types of financial knowledge) 

The 2013 Financial Knowledge and Behaviour survey contained more than 80 questions designed to measure 

different facets of financial knowledge. Responses to these questions are in some cases strongly correlated, 

meaning that they may measure slightly different asǇŜŎǘǎ ƻŦ ǘƘŜ ǎŀƳŜ ΨǘȅǇŜ ƻŦ ƪƴƻǿƭŜŘƎŜΩΦ 

We used factor analysis to assist us in simplifying responses to these 80 questions down into eight more 

meaningful and manageable factors. Factor analysis is a technique that searches for and identifies patterns in 

responses to individual questions. Responses to groups of questions that the data tells us are related are 

considered to be ƻǳǘŎƻƳŜǎ ƻŦ ŀƴ ǳƴŘŜǊƭȅƛƴƎ ΨŦŀŎǘƻǊΩΦ  

Each of the eight knowledge factors identified through factor analysis is described on the following pages. 
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Numeracy 

A person who scores well on this factor can correctly interpret a bank statement and make calculations to 

determine amounts saved over timeframes and the lengths of time it would take to save specific amounts. A 

person high in this factor also tends to understand compounding interest. 

Understands budgeting, saving, and planning 

A person scoring high on this factor can define a budget, can state why a budget is important, and has an 

understanding that anyone can benefit from a budget. A person scoring high on this factor also understands 

financial plans and that plans need to be updated to fit changing life circumstances. They also have a good 

understanding of financial terms such as asset, savings, liability, capital gain, and real rate of return. 

Understands New Zealand Superannuation 

A person scoring high on this factor has a good understanding of New Zealand superannuation, and they tend 

to understand the combined effects of interest and inflation. They are typically able to calculate the equity in a 

home and they can define net worth. 

Understanding of how to minimise costs and interest on debts 

A person scoring high on this factor understands how to manage their money to avoid costs and interest. For 

example, they know that Internet banking is cheaper than dealing with a bank teller, and they know how to 

avoid interest when using a credit card. They are also aware of the benefits of debt consolidation, they are 

aware that fixed interest loans are a good idea when interest rates are increasing, and they are aware that you 

can minimise interest on your home loan by increasing the amount of regular payments. 

There is an association between this factor and ǘƘŜ ŦŀŎǘƻǊǎ ΨǳƴŘŜǊǎǘŀƴŘǎ ƘƻƳŜ ƭƻŀƴǎΩ ŀƴŘ Ψǳnderstands 

budgeting, saving, and planningΦΩ 

Knows how to avoid financial risk and scams 

A person scoring high on this factor understands their consumer rights and how to avoid financial risk. For 

example, they are aware that a financial adviser has to give them a disclosure statement, aƴŘ ǘƘŜȅ ōŜƭƛŜǾŜ ƛǘΩǎ 

important to read and understand an investment statement, to ask a financial adviser about their 

qualifications and experience, and to find out how a financial adviser is being paid. Someone high on this 

factor knows the signs of a scam, and that an investment with the promise of high return is likely to be high 

risk. 

Knows the financial factors that are important for saving and investing 

A person scoring high on this factor can name many of the important factors a person should think about 

when saving or investing. This includes consideration of the costs/fees, the importance of diversifying 

investments and doing research to look into various options, considering the liquidity of an investment, and 

consideration of the goals of investing. When it comes to retirement saving, people who score high on this 

factor know it is important to consider the probable length of their retirement, sources of retirement income, 

and what they can or need to do given their current financial situation. 

Understands home loans 

A person scoring high on this factor has a good understanding of home loans. For example, they understand 

that there is no penalty or restriction on the amount that can be paid on a variable interest home loan, they 
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know they can minimise interest by paying fortnightly rather than monthly, and they understand that they are 

not penalised for payments on a revolving credit loan. 

Knows the importance of keeping passwords secure 

A person scoring high on this factor understands that they should never reveal their Internet banking password 

to a spouse or partner, friend, or the bank. 

Stage Two: Multiple logistic regression 

(determining which type of knowledge directly predicts each type of behaviour) 

Once we reduced the 80 knowledge questions down to the eight more meaningful types of knowledge, we 

carried out a series of regression analyses to determine which types of knowledge directly predict key 

behaviours. For the purposes of simplicity, each regression analysis that revealed at least a moderate direct 

positive association with behaviour is displayed in a diagram like the one below. Green lines indicate a strong 

relationship between a knowledge type and the behaviour in question, dark brown lines indicate a moderate 

relationship, and light brown lines indicate a weak (but statistically significant) relationship. 

 

Important note: For the purposes of this report we analysed only for direct relationships between knowledge 

types and each behaviour. It is possible that indirect or reciprocal relationships exist. An indirect effect is more 

complex, where the relationship between knowledge types and behaviour is mediated or moderated by other 

variables, such as age, income, or life stage. A reciprocal relationship is one where causality is presumed to 

flow in both directions. The full dataset will be made available to researchers interested in exploring the 

relationship between knowledge and behaviour further. 

Table 17 on the following page summarises the results of the regression analyses. 

 

Behaviour: Example behaviour

Results derived  through multiple logistic regression analysis

Strong relationship

Moderate relationship

Weak relationship

Knows how to avoid 
financial risk and scams

Understands NZ Super

Understanding how to 
minimise costs and 
interest on debts

Understands home loans

Behaviour

Numeracy


































































































































